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The Resilience of Indigenous Peoples

Though very vulnerable to the COVID-19 virus, indigenous peoples around the
globe have always found strength in their bond with the earth. Nomadic herders in
Africa know the weather in arid regions and use it to guide their paths to pastures.
In the remote Andes, healers use local herbs for their curative properties. Pacific
Islanders practice a form of horticulture unique to the shape of the land to feed
themselves. These are not quaint practices, but rather they offer us a thing of value
in this moment: the understanding that our lives are rooted in the life of the planet,
and that survival means recognizing this as we make decisions in relation to our
common home. Would this pandemic be possible without the unlimited growth of
the modern world? Would indigenous peoples’ resilience be sufficient were it not
for the exploitation of their land, air and water?
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COVID-19: Lessons & Questions

The COVID-19 pandemic is changing the world in irrevocable ways, especially when one
considers epidemiologists warn us that we may well face other waves of infectious diseases
on a global scale. Neither the field of communication nor the Church are immune to the
consequent disruptions, altered lifestyles and cultural shifts. Everything from pastoral care
and worship to training and education have gone online, while social media plays an even
larger role than it did before. Streaming of films and television grows in importance. Yet
some prior, fundamental questions remain, but with greater urgency. How to opt for the
poor whose marginalization has exponentially increased as economic decline accompanies
the plague? How to protect our common home as environmental degradation can be
linked to outbreaks of new diseases? How to combat the evil of disinformation that has only
increased during these times of fear? We reflect on some of these in this issue—with special
attention to those on the ground trying to respond to an historic moment in the life of all

people and the planet.

COVID-19 : Questions et défis

La pandémie de COVID-19 est en passe de changer le monde de maniére irrévocable,
surtout si l'on considere que les épidémiologistes nous avertissent que nous pourrions bien
étre confrontés A d'autres vagues de maladies infectieuses a I'échelle mondiale. Ni le domaine
de la communication ni I'Eglise ne sont & l'abri des perturbations, des changements de
mode de vie et des changements culturels qui en découlent. Tout, de la pastorale au culte
en passant par la formation et I'éducation, a été mis en ligne, tandis que les médias sociaux
jouent un rdle encore plus important qu'auparavant. La diffusion en ligne de films et de
télévision prend de plus en plus d'importance. Pourtant, certaines questions préalables
et fondamentales demeurent, mais avec une plus grande urgence. Comment opter pour
les pauvres dont la marginalisation a augmenté de facon exponentielle alors que le déclin
économique accompagne le fléau ? Comment protéger notre maison commune alors que
la dégradation de l'environnement peut étre liée a l'apparition de nouvelles maladies ?
Comment combattre le mal de la désinformation qui n'a fait que s'accroitre en ces temps de
peur ? Nous réfléchissons a certaines de ces questions dans ce numéro - avec une attention
particuliére pour ceux qui, sur le terrain, tentent de répondre & un moment historique dans
la vie de tous les peuples et de la planéte.

COVID-19: Preguntas y desafios

La pandemia de COVID-19 estd cambiando el mundo de manera irrevocable, especialmente
al considerar la advertencia de los epidemidlogos sobre otras oleadas de enfermedades
infecciosas a escala global. Ni el campo de la comunicacién ni la Iglesia son inmunes a
los confinamientos, hdbitos de vida alterados y cambios culturales. Todo, desde el
acompanamiento pastoral y el culto hasta la capacitacién y la educacién, se han mudado
a Internet, mientras que las redes sociales estdn jugando un papel atin mds importante que
antes. La transmisién de peliculas y televisién via streaming también adquiere una mayor
importancia. Sin embargo, quedan algunas cuestiones fundamentales por dirimirse: ;Cémo
optar por los pobres cuya marginacién ha aumentado exponencialmente a medida que el
declive econémico propiciado por la pandemia? ;Cémo proteger nuestra Casa Comin
en el sentido que pueda existir alguna relacién entre la degradacién ambiental y brotes de
nuevas enfermedades? ;Cémo combatir la infodemia de desinformacién que ha aumentado
durante estos tiempos aciagos? Reflexionamos sobre algunos de estos retos en esta edicién,
con especial atencién a quienes, en sus comunidades y medios de comunicacién, tratando de
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What Have We Learned?

The difference

between the realities
of countries in the

European Union and
North America and
those of the global
South have sharpened.

The coronavirus has placed humanity in the middle of
overwhelming global tensions. It is asphyxiating, silent and
deadly and it threatens values, choices and conveniences
that seemed secure in a not very distant past. More than a
century ago, statisticians, scientists and even novelists had
predicted what today seems like the product of a fiction: a
calamity that shakes our humanity and takes us into a deep,

and certainly painful reflection on the very foundations of
our current culture.

What we considered our biggest strength — a world more
connected than ever within the complexity of air travel and
the internet — showed to be our weakest point: It proved to

be the optimum vehicle for the spread and expansion of the
virus.
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The international landscape could not be more complicated.
The difference between the realities of countries in the
European Union and North America and those of the global
South have sharpened as if existing, acute political conflicts
were not enough. The Americas, the new epicentre for the
spread of the coronavirus, are facing delicate situations
that grow more acute in the United States, Brazil, Mexico,
Peru and Colombia as of this writing. In Africa, the lack of
preventive measures and government inaction increase the
continent’s vulnerability a the disease.

Sadly, a coherent global strategy against the pandemic has
not been implemented effectively. While Europe and the
United States dedicate all their resources to solve their
current internal crises, very little or practically nothing is
left to support less advantaged regions such as Southeast



Asia or the Middle East--the latter further shaken by the
recent explosion in Beirut. Nothing has been able to stop
the collapse of several national health care systems and,
less obviously, the use of the pandemic as an excuse for
concentrating political power in the hands of authorities.

If our current world was moving towards a growing and
more sophisticated digital culture, social confinement has
generated an over-exposure to the internet that encompasses
all aspects of our daily life, from cultural consumption to
meeting our basic needs.

In this context, SIGNIS has doubled its efforts to promote a
culture of peace, compassion and hope from a communication
perspective. In African countries and places such as Cuba,
where access to the internet is limited, members have used
the radio as a tool to educate the population in matters of
health and to spread the word about common preventive
measures, maximizing the impact of this traditional media.

Multiple initiatives for young people have been implemented
throughout the world such as video-conferences to generate
awareness. SIGNIS members in Ecuador and Argentina
have showcased the leadership skills of their youth and their
capacity to share stories and to identify disinformation.

SIGNIS Malaysia, together with young people who
graduated from the CommLab workshops, has developed a
multilingual global campaign to educate the population on
the “new normal”-- see p. 22. TV stations in the Middle

Speaking truth and hope
in a COVID-19 world

Government officials are in the terrible position of
trying to mitigate the sickness and death being caused by
COVID-19, while at the same time trying to allow people
to work to feed their families and ensure they have health
care.

As they balance these two elements, the experts are
projecting we will see sickness and deaths from COVID-19
return in waves, like how other viruses (including the
Spanish flu in the early 20th century) ran their course.

East, such as SAT-7, have targeted children with messages
about how to protect against the virus and the promotion
of social values.

SIGNIS tells stories that inspire strength and speak of
solidarity, especially with the voiceless poor. Stories of quiet
heroes who in the midst of the crisis instill a message of love
and resistance. Media throughout the world are called, today
more than ever, to generate a message of life and not of fear.

Xavier Carbonell

The COVID-19 Infodemic:
The Hard Work of Truth

Earlier this year, Tedros Adhanom Ghebreyesus, Director-
General of the World Health Organization (WHO), warned,
“Were not just fighting an epidemic; were fighting an
infodemic....(It) spreads faster and more easily than this virus.”
Due in great part to the ubiquity of social media, the cacophony
of false or misleading information can drown out the voices of
public health officials trying to get critical facts to the public.
The result can be deadly, not only for real people, but for
principles of civil society held for ages, such as the common
good and public trust in democratic institutions.

Combatting misinformation and disinformation--perhaps
better terms for framing of the matter than “fake news™-- is
hard, important work. Many of us had no idea how difficult

...combatting
misinformation and
disinformation--
perbaps better terms
for framing of the
matter than ‘fake
news”-- is hard,
important work.
Many of us had no
idea how difficult it
could be until the
pandemic.

We know hourly wage workers, migrants and small business owners (including farmers) will be most impacted by this. They will be
in greatest need to return to jobs with high-risk exposure and, too often, they are considered expendable by government. Even in the
United States, a country known for the freedom of its media, coverage of migrant workers — usually Spanish-speaking people from
Central America and Mexico -- who are being exploited by meat packing plants is being broken by media outlets from outside of the

country.

Journalists who work for the Catholic Church have a special responsibility to speak truth to power and to be “voices for the voiceless,”
to quote our patron, St. Oscar Romero. We must hold those in power to carry a preferential option for the poor in their decision-

making.

We also bear a special responsibility to hold out a solid Christian hope to our readers and viewers. In the face of so much darkness
and death, we know God’s love for humanity, expressed through our solidarity and care for one another, will triumph. Telling those

stories of hope and mercy is essential in this difficult times.

Helen Osman
SIGNIS President
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Disinformation
is often hard to
recognize....(but)
(t)he science in
it is not peer-
reviewed or the
information
cannot be found
elsewbere in a
reliable source.

it could be until the pandemic. Just recognizing a post or
tweet as untrue or dishonest is not always easy now even for
professional communicators.

Why? The most basic reason may be that COVID-19
frightens us to the core. It goes beyond normal fears about
our own mortality. Who has not worried about their loved
ones safety? Quarantines and lockdowns exacerbate our
anxiety, heightened by the isolation. As social beings in the
midst of crisis, we look to each other for comfort and advice,
and social media is readily at hand to connect us.

We want to share information that seems to offer a modicum
of certainty or provide us with some kind of explanation for
what is not fully understood even by medicine. A friend sends
us a message with seemingly helpful COVID-19 news and
we feel temporary calm when we read it. So, we in good faith
pass it on to an acquaintance, who then posts it on Facebook
from where it is replicated thousands of times. In all those
transmissions of information, motivated by a common need
or hope, did anyone check the origin of the first post?

Emotionally vulnerable, we of course trust what seems to
make sense from friends, especially when it seems to be
confirmed by many others on social media. In this way,
much misinformation or disinformation is disseminated
without malicious intent. Nonetheless, once it is discovered
to be untrue or misleading, it is too late. The replication
factor surges quickly.

It is helpful to distinguish between misinformation and
disinformation. The former is not always intentional, even
if it is not true. Misinformation responds to fear by offering
simple solutions: COVID-19 will go away with warm
weather; drink hot water every 15 minutes; do daily nasal
rinses; eat curry, and so on. Or you can diagnose yourself
by holding your breath for 10 seconds. These are dangerous
in that they offer false security. Others are downright
harmful, like drinking bleach, or eating from certain plants
(like the poisonous datura) or drinking camel urine (which
causes MERS-CoV). Not to mention the myriad scams
that offer protection or cures that profit only the vendors.
An astonishing catalog of all this can be found at https://

en.wikipedia.org/wiki/List of unproven methods against

COVID-19#Protective_equipment. Wikipedia is a source to
be used with caution, but in this case, there is a great deal

of annotation. In any event, it gives one a broad sense of the
global scope of the infodemic.

Disinformation, on the other hand, is done with intent, even
though those who spread it on down the social media line
may be unaware of the purpose. Disinformation is often
hard to recognize because its creation involves elements
difficult to unravel. Here are a few to watch for:

o The information is attributed to an unnamed scientist
or doctor.
It urges you to “please pass this on.”
Very often it uses valid data—though they may enshroud
a falsehood or be pieced together in such a way that the
result is deception.

e The information politicizes scientific data or otherwise
seems to have an agenda beyond public health.

o The science in it is not peer-reviewed or the information
cannot be found elsewhere in a reliable source (more on
this later).
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One important, frequent feature of disinformation is that
it confirms one’s bias. This is difficult to catch, especially
for people of good will, because bias is not necessarily bad
and is often unconscious. For example, most of us have
deep concern for how marginalized people are exploited
by corporations and ignored by governments, and we are
suspicious of those powerful actors. Still, the reality can be
more complex. What if the institutions involved include
public health authorities backed by actual, accepted science?
“Disinformants” count on the fact that our beliefs about the
bad faith of the mighty will make it less likely we will check

the science that counters the disinformation.

One good example of this is the notion that 5G networks
somehow cause COVID-19. We want to care for our
common home and are wary of technology that may harm
the environment. Whether or not 5G is such a technology
may need serious examination. But there is no peer-reviewed
scientific evidence that it somehow gives rise to corona virus.
The WHO has clearly stated that “Viruses cannot travel
on radio waves,” and that 5G “could strengthen e-Health
(telemedicine, remote surveillance, telesurgery).”

Worse, bias can be the gateway to conspiracy theories that
are often well-funded with the goal of sowing confusion,
so truth seems unknowable and trust in all institutions is
damaged. The subject of conspiracy theories and their
growing role in social media deserves its own treatment.

A case study of disinformation is the “documentary”
Plandemic. Slickly scripted and produced, it looked and
sounded like a legitimate work that could appear on any
public television outlet in the world. It was first posted
online May 4. The Facebook posting was taken down May 7,
but by then it had been picked up and spread by numerous
online groups, notably ones that propagated conspiracy
theories, such as QAnon (see https://www.bbc.com/news/
blogs-trending-53997203). In its first week, it was viewed
over 8 million times. 7he New York Times has a fine piece that
tracks how it was disseminated even more widely. One well-
crafted posting can do exponential damage https://www.
nytimes.com/2020/05/20/technology/plandemic-movie-

youtube-facebook-coronavirus.html.

Plandemic presents Dr. Judith Mikovits, a research scientist
who is allegedly the victim of unfair treatment by powerful
interests. She co-authored a research study on a mouse
retrovirus that posited a connection to chronic fatigue,
published in 2009 in the scholarly journal Science. In 2011
the piece was retracted by Science because it could not be
replicated in other laboratories, and this pointed to lab
control issues in the original study.

It is imperative here to briefly note the role of peer review
in science. The author(s) of a paper positing a scientific
hypothesis based on research submit it for review by scientists
in the same field and specialty before it is published. Once
published, the theory is employed by others in the field
to advance research. Given this rigorous process, it was a
weighty decision for Science to retract her article. Two years
later, Mikovits was arrested for removing lab notebooks and
material from a site where she was working.

The film transforms all of this into a conspiracy to silence a
whistleblower by a cabal of elites, because her work “revealed
the common use of animal and fetal tissues were unleashing



devastating plagues...,” allegedly impeding their scheme
to make big money off a COVID-19 vaccine. Among the
alleged bad agents trying to gag her was Dr. Anthony Fauci,
internationally respected for his leadership in the battle
against AIDS. Following from this premise, Mikovits warns
of a host of things to fear that these elites are foisting on the
public. Among them:

e “Wearing the mask literally activates your own virus.
You're getting sick from your own reactivated coronavirus
expressions.”

e COVID-19 is the result of manipulated virus released
from a Chinese lab.

e Hydroxychloroquine is “effective against these families
of viruses” (e.g., COVID-19).

o  Flu vaccines increase the chance of getting COVID-19.

e When an interviewer comments about the billions
“they” will make off vaccines, she adds, “And they’ll kill

millions.”

These assertions have no accepted scientific evidence to back
them and have been rejected across the scientific community,
particularly by infectious disease specialists. Science took
pains to respond to Mikovitss story and claims https:/

www.sciencemag.org/news/2020/05/fact-checking-judy-
mikovits-controversial-virologist-attacking-anthony-fauci-
viral. Related evidence to the contrary are found in Nature

https://www.nature.com/articles/s41591-020-0820-9; and

in the international scientists network, Health Feedback
hteps://healthfeedback.org/claimreview/claim-that-flu-

vaccine-increases-coronavirus-infection-is-unsupported-

misinterprets-scientific-studies/.

Plandemic’s message can be deadly if believed. It also erodes
g y
public trust in democratic institutions. The content of the
film echoes extreme right-wing positions, often articulated
g g
by the current US president, which resemble the top three
y
points above. Likewise the film attacks Dr. Fauci, the one
public health official in the federal government whom most
US citizens still trust.

The last two bullet points above reflect the views of the anti-
vaccine movement, a possible threat to distribution of a
safe COVID-19 vaccine and a challenge to the concept of
the common good. Its disruptive potential was recognized
by Russian intelligence, which carried out a Twitter bot
campaign from 2014 to 2017 to cast doubt on vaccine
safety. There is not room here to go into how Plandemic
follows the pattern of a typical conspiracy theory. https:/

theconversation.com/coronavirus-plandemic-and-the-

seven-traits-of-conspiratorial-thinking-138483

The infodemic is one we can work to heal. Catholic media
professionals, whether working for the Church or any
communication service, like their colleagues in every media
outlet, have a greater responsibility in a time of pandemic
because bad information can kill persons and destroy the
notion of truth essential to our trust in each other in a
healthy society. In a sense, whenever we are on Facebook
or WhatsApp or other services, we are on the job. The same
analytical intelligence we use to review content for our
publication, radio or TV station or website or in the media
education training we impart to others, must be brought to
bear on the latest message about COVID-19 from your best
friend, colleague, aunt or uncle, or favorite website.

In our own communication about the pandemic, evidence-
based content must be the norm. Surprisingly, it seems that
the best way to combat disinformation is to flood social
media with accurate information (see https://www.youtube.
com/watch?v=wT2m3kljcSU&feature=youtu.be).

Most critically, we must establish reliable sources for fact-
checking. Some major newspapers and magazines may hew
to a certain editorial slant, but with regard to science and
medicine, they do work to get it right. There is a recognition
that there is science and there is opinion, and the latter is
not the former.

There are also numerous fact-checking services and sites. A
few follow this article and are limited to English. A little
effort will reveal similar sources in other languages. The
WHO, for whatever its imperfections, is the best universal
source for information on the pandemic. The tools are out
there; we simply have to make use of them.

Finally, there is personal commitment. To never forward
anything we cannot verify; to be aware of our biases; to be
humble in the face of what we don’t know. Above all, to
recognize the importance of the hard work of communicating
the truth in the midst of a sea of misinformation and
disinformation. Professor Kasisomayajula Viswanath of the
Harvard School of Public Health stated the need bluntly:

“People are hungry for information, hungry for certitude,
and when there is a lack of consensus-oriented information
and when everything is being contested in public, that creates
confusion among people...'why should I trust anybody?"”

Fact-checking resources

On the pandemic itself, sources given throughout the article
and...
heeps://www.who.int

hteps://www.climatechangecommunication.org/how-to-
spot-covid19-conspiracy-theories/

On most subjects:

hteps://reporterslab.org/fact-checking/ (lists fact-checking
sites from around the globe)

hteps://www.poynter.org/ifcn/
hteps://www.bbc.com/news/reality check
hteps://www.factcheck.org

hteps://www.politifact.com

hteps://www.snopes.com

hteps://mediabiasfactcheck.com

https://www.niemanlab.org

Larry Rich

“People are hungry
for information,

hungry for

certitude, and when
there is a lack of
consensus-oriented
information and
when everything is
being contested in
public, that creates
confusion among
people.... why
should I trust
anybody?" "
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Qu'avons-nous appris ?

La différence entre
les réalités des
pays de ['Union
européenne et

de Amérique
du Nord et

celles du Sud

sest accentuée,
comme si les
conflits politiques
existants ne
suffisaient pas.

Le coronavirus a placé I'humanité dans un contexte de
tensions mondiales intenses. Il est asphyxiant, silencieux et
mortel, et menace des valeurs, des choix et des commodités
qui semblaient strs dans un passé pas trés lointain. Il y a
plus d’un siécle, des statisticiens, des scientifiques et méme
des romanciers avaient prédit ce qui semble aujourd’hui
étre le produit d’une fiction : une calamité qui secoue notre
humanité et nous entraine dans une réflexion profonde, et
certainement douloureuse, sur les fondements mémes de
notre culture actuelle...

Ce que nous considérions comme notre plus grande force
- un monde plus connecté que jamais dans la complexité
du voyage aérien et de I'Internet - sest révélé étre notre
point faible : il s'est avéré étre le véhicule optimal pour la

propagation et I'expansion du virus.

Le paysage international ne pouvait pas étre plus compliqué.
La différence entre les réalités des pays de 'Union européenne
et de 'Amérique du Nord et celles du Sud s’est accentuée,
comme si les conflits politiques aigus existants ne suffisaient
pas. Les Amériques, nouvel épicentre de la propagation du

8 — SIGNIS Media — N°3/2020

coronavirus, sont confrontées 2 des situations délicates qui
s’aggravent aux Etats—Unis, au Mexique, au Pérou et au
Brésil.  En Afrique, le manque de mesures préventives et
I'inaction des gouvernements augmentent la vulnérabilieé du
continent face a la maladie.

Malheureusement, une stratégie mondiale cohérente contre
la pandémie n'a pas été mise en ceuvre de maniere efficace.
Alors que I'Europe et les Etats-Unis consacrent toutes leurs
ressources a la résolution de leur crise interne actuelle, il
ne reste que trés peu ou pratiquement rien pour soutenir
les régions moins favorisées telles que 'Asie du Sud-Est
ou le Moyen-Orient - ce dernier étant encore plus secoué
par la récente explosion a Beyrouth. Rien n’a pu empécher
I'effondrement de plusieurs systémes de santé internationaux
et, de fagon moins évidente, l'utilisation de la pandémie
comme prétexte pour concentrer le pouvoir politique entre
les mains des autorités.

Si notre monde actuel évoluait vers une culture numérique
croissante et plus sophistiquée, le confinement a généré une
surexposition a I'Internet qui englobe tous les aspects de



notre vie quotidienne, de la consommation culturelle 4 la
satisfaction de nos besoins fondamentaux.

En ce sens, SIGNIS a redoublé d’efforts pour promouvoir
une culture de paix, de compassion et d’espérance dans
une perspective de communication. Dans les pays africains
et dans des endroits comme Cuba, o1 'acces 4 Internet est
limité, les membres ont utilisé la radio comme un outil pour
éduquer la population en mati¢re de santé et pour faire
connaitre les mesures préventives communes, en maximisant
I'impact de ce média traditionnel.

De multiples initiatives destinées aux jeunes ont été mises
en ceuvre dans le monde entier, telles que des campagnes,

des vidéoconférences et des ateliers visant & sensibiliser la
population 2 la gestion de la pandémie et a ses complexités.
Les membres de SIGNIS en Amérique latine, par exemple
en Equateur et en Argentine, ont montré les compétences
de leadership de leurs jeunes et leur capacité A partager des
histoires et a identifier la désinformation.

SIGNIS Malaisie, en collaboration avec des jeunes diplémés
des ateliers CommLab, a développé une campagne mondiale
multilingue pour éduquer la population sur la « nouvelle
normalité ». Les chaines de télévision du Moyen-Orient,
telles que SAT-7, ont ciblé les enfants avec des messages
sur la protection contre le virus et la promotion des valeurs
sociales.

SIGNIS a redoublé
defforts pour
promouvoir une
culture de paix,

de compassion et
d'espérance dans
une perspective de
communication.

Télévision irlandaise : un écran qui s’illumine

Au cours de la derniére décennie, ce sont les réseaux sociaux qui ont gagné en importance de l'autre coté de 'écran. Cependant,
pendant la pandémie de COVID-19, les chaines de télévision ont repris le dessus, car dans de nombreux pays, elles étaient les plus
fidéles pour accéder aux informations, comme cétait le cas de la télévision publique irlandaise, la RTE (Raidi6 Teilifis Eireann). Le
directeur du contenu religieux de la chaine, Roger Childs, nous explique comment la chaine a dt s'adapter aux défis générés par le
virus afin de continuer & fournir du contenu a son public.

La messe quotidienne était 'une des activités quotidiennes des personnes 4gées, surtout en Irlande ot il est trés populaire, 4 la fin de la
célébration, de partager un thé ou un café entre les membres de la communauté. Mais pour elles, cela signifiait non seulement la perte
de leur rituel religieux, mais aussi la perte du soutien du groupe qui est si important en période de crise, « Cest alors que nous nous
sommes demandé ce que nous pouvions faire en tant que station de télévision, en plus de ce que nous avons 'habitude de faire. » La
RTE a donc commencé 4 enregistrer et  diffuser les messes, afin de retrouver 'espace quotidien de I'Eucharistie. Cela a eu de grandes
répercussions, car cela a entrainé une augmentation notable des audiences de la RTE.

Unis dans la distance

Bien que I'Irlande soit un pays majoritairement catholique, avec 78 % de la population, ce n'est pas la seule religion présente sur
’ile. Childs comprend le concept de religion depuis ses origines : « Le mot vient du latin religare, unir... la religion est ce qui unit les
familles, les communautés et les individus et est 'union invisible qu’ils congoivent entre eux et Dieu » *. C’est pourquoi la chaine
irlandaise diffuse depuis des années des contenus sur les différentes expressions de la foi.

Apres avoir diffusé les messes, nous nous sommes demandé : « Les catholiques sont couverts, mais qu'en est-il des autres groupes ? »
Ainsi, ils se sont efforcés de générer des messages d’espoir, en cherchant des personnes d’autres religions, des personnes qui ont la foi et
des personnes qui ne l'ont pas ; en obtenant des messages d’hindous, de juifs, de musulmans et de toutes les confessions chrétiennes.
Ils ont ensuite commencé a réaliser des capsules vidéo sur les différentes célébrations religieuses qui ont lieu pendant le confinement,
comme le Ramadan, et ils prévoient de couvrir le Nouvel An juif (Rosh Hashanah), entre autres festivités.

De nouvelles fagons de vivre en communauté

Lune des nombreuses activités annulées était les rituels religieux, parmi lesquels le festival Vaisakhi, qui est célébré par les sikhs qui
se définissent comme « un groupe de guerriers engagés pour la paix, la justice et la protection des autres. » En raison de la crise qu’ils
traversent, ils ont décidé que cette année ils célébreraient en silence depuis leurs maisons, en symbole de solidarité avec leur peuple.
Clest pourquoi la RTE a décidé de créer Peacefull Warrios, un petit documentaire qui rassemble les témoignages de la fagon dont
ces communautés vivent ce moment 2 travers « la priére, les soins, la médecine, I'hygi¢ne et la méditation », afin que le sens de la
célébration ne soit pas perdu, mais plutdt qu’elles puissent le vivre ensemble & distance. Le contenu est disponible & 'adresse suivante :
https://www.rte.ie/player/movie/peaceful-warriors/ 1315354003 88.

Lun des événements les plus intéressants a été la célébration musulmane de 'Aid (également connue sous le nom de féte de 'agneau).
Comme cette année la communauté ne pouvait pas célébrer comme d’habitude, elle a demandé aux autorités irlandaises si elle pouvait
le faire dans le stade de Dublin et a recu une autorisation pour une capacité maximale de 500 personnes et un engagement a respecter
la distance sociale. Ayant entendu parler de I'événement, la RTE a proposé de garder une trace de la célébration afin que davantage
de personnes sy sentent impliquées. Cun des dirigeants des musulmans, Umar Al-Qadri, a déclaré que cela signifiait beaucoup pour
tous les fidéles et que « Cest un pays qui est fier de sa diversité et qui accueille ceux qui font partie de sa société » : https://www.rte.ie/
news/2020/0731/1156594-eid-croke-park/

* SIGNIS Talk — 27 septembre 2018

N°3/2020 — SIGNIS Media — 9



La lutte contre

la mauvaise
information et la
désinformation

- peut-étre de
meilleurs termes
pour encadrer le
sujet des « fausses
nouvelles » - est
un travail difficile

et important.

SIGNIS a aidé a donner une voix aux sans-voix et a
promouvoir des histoires de survie qui inspirent la force et
parlent de I'importance de valeurs essentielles telles que la
solidarité, en particulier pour ceux qui sont moins chanceux.
Des histoires de héros discrets qui, au milieu de la crise,
inculquent un message d’amour et de résistance.

Il sagit de leffort continu des médias pour encourager et
inspirer un véritable espoir pendant cette pandémie sans
précédent historique qui laisse humanité souvent sans
défense. Les communicateurs du monde entier sont appelés,
aujourd’hui plus que jamais, & générer un message de vie
et non de peur : présenter la possibilité d’un avenir sain,
équilibré et pacifique, pour les prochaines générations. La
réalisation de ce monde idéal, autrefois considéré comme
une utopie, doit étre la tAiche commune de toute 'humanité,
aujourd’hui et demain, apres la pandémie.

Xavier Carbonell

L'infodémie de COVID-19 :
le difficile travail de la vérité

Au début de l'année, Tedros Adhanom Ghebreyesus,
directeur général de 'Organisation mondiale de la santé
(OMS), a lancé un avertissement : « Nous ne luttons pas
seulement contre une épidémie ; nous luttons contre une
infodémie... (Elle) se répand plus vite et plus facilement que
ce virus. » En grande partie & cause de 'omniprésence des
médias sociaux, la cacophonie d’informations fausses ou
trompeuses peut étouffer les voix des responsables de la santé
publique qui tentent de communiquer des faits critiques au
public. Le résultat peut étre mortel, non seulement pour les
personnes réelles, mais aussi pour les principes de la société
civile maintenus depuis longtemps, tels que le bien commun
et la confiance du public dans les institutions démocratiques.

Fin 2017, ce magazine sest penché sur les « fausses
nouvelles », un terme qui a pris de 'ampleur lors de I'élection
présidentielle américaine de 2016. Lanalyse du phénoméne
par le correspondant Jim McDonnell était profonde et
précise. Cependant, la lutte contre la mauvaise information
et la désinformation - peut-étre de meilleurs termes pour
encadrer le sujet des « fausses nouvelles » - est un travail
difficile et important. Beaucoup d’entre nous navaient
aucune idée de la difficulté que cela pouvait représenter
avant la pandémie. Le simple fait de reconnaitre un message
ou un tweet comme faux ou malhonnéte n'est pas toujours
facile aujourd’hui, méme pour les professionnels de la
communication.

Pourquoi ? La raison la plus fondamentale est peut-étre que
le COVID-19 nous effraie au plus haut point. Il va au-dela
des craintes normales concernant notre propre mortalité.
Qui ne sest pas inquiété de la sécurité de ses proches ? Les
quarantaines et les confinements exacerbent notre anxiété,
accentuée par I'isolement. En tant qu’étres sociaux en pleine
crise, nous nous tournons les uns vers les autres pour obtenir
du réconfort et des conseils, et les médias sociaux sont
facilement accessibles pour nous mettre en relation.

Nous voulons partager des informations qui semblent
offrir un minimum de certitude ou nous fournir une sorte
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d’explication pour ce qui nest pas entiérement compris,
méme par la médecine. Un ami nous envoie un message avec
des nouvelles apparemment utiles sur le COVID-19 et nous
ressentons un calme temporaire lorsque nous le lisons. Nous
le transmettons donc de bonne foi & une connaissance, qui le
publie ensuite sur Facebook, d’ot1 il est reproduit des milliers
de fois. Dans toutes ces transmissions d’informations,
motivées par un besoin ou un espoir commun, quelqu’un
a-t-il vérifié borigine du premier message ?

Emotionnellement vulnérables, nous faisons bien stir
confiance & ce qui semble avoir un sens pour nos amis, surtout
lorsque cela semble étre confirmé par de nombreuses autres
personnes sur les médias sociaux. Ainsi, une grande partie de
la mauvaise information ou de la désinformation est diffusée
sans intention malveillante. Néanmoins, une fois que 'on
découvre que I'information est fausse ou trompeuse, il est
trop tard. Le facteur de réplication augmente rapidement.

Il est utile de faire la distinction entre mauvaise information
nlest pas toujours
intentionnelle, méme si elle n'est pas vraie. La mauvaise

et désinformation. La premiere
information répond a la peur en proposant des solutions
simples : le COVID-19 disparaitra avec le temps chaud ; boire
de beau chaude toutes les 15 minutes ; se rincer le nez tous
les jours ; manger du curry, etc. Ou encore, vous pouvez vous
diagnostiquer en retenant votre souffle pendant 10 secondes.
Ces méthodes sont dangereuses dans la mesure ol elles
offrent une fausse sécurité. D’autres sont carrément nocives,
comme boire de I'eau de javel, ou manger certaines plantes
(comme la datura toxique) ou boire de l'urine de chameau
(qui provoque le MERS-CoV). Sans patler de la myriade
d’escroqueries qui offrent une protection ou des remedes
qui ne profitent quaux vendeurs. Un catalogue étonnant
de tout cela peut étre consulté sur https://en.wikipedia.

org/wiki/List of unproven methods against COVID-
19#Protective_equipment. Bien entendu, Wikipédia est une

source 2 utiliser avec prudence, mais dans ce cas-ci, il y a
beaucoup d’annotations. En tout cas, ceci donne une idée
générale de la portée mondiale de 'infodémie.

La désinformation, en revanche, est faite avec intention,
méme si ceux qui la diffusent sur les médias sociaux n'en
connaissent pas le but. La désinformation est souvent difficile
A reconnaitre parce que sa création implique des éléments
difficiles & déméler. En voici quelques-uns 2 surveiller :

e Linformation est attribuée 2 un scientifique ou un
médecin non nommé.

e Elle vous incite a « transmettre cette information ».

e Tréssouvent, elle utilise des données valides - bien qu’elles
puissent dissimuler une fausseté ou étre reconstituées de
telle maniére que le résultat soit trompeur.

e Linformation politise les données scientifiques ou
semble avoir un objectif qui dépasse la santé publique.

e Les données scientifiques quelle contient ne sont
pas examinées par des pairs ou l'information ne peut
étre trouvée ailleurs dans une source fiable (nous y
reviendrons plus tard).

Larticle complet est disponible sur signis.net

Larry Rich



2
-3
(7]
Z
=)
I
O
ki
3
>
©

¢Qué hemos aprendido?

El coronavirus ha colocado a la humanidad en el filo de todas
las tensiones. Una especie de asfixia, silente pero mortifera,
asedia valores, opciones y comodidades que parecian
aseguradas. Hace mds de un siglo, estadistas, cientificos e
incluso novelistas habian previsto lo que atin hoy nos parece
ficcidn: una calamidad que estremeciera al ser humano y lo
condujera a una reflexién —ciertamente dolorosa— sobre los
fundamentos de nuestra cultura actual.

La que podia ser nuestra mejor herramienta demostré su
punto débil: un mundo mds conectado que nunca —desde las
complejidad de las vias aéreas hasta Internet— fue el vehiculo
ideal para la circulacién y expansién del virus.

El panorama internacional no puede ser mds complicado. Se
han perfilado mucho mds los contornos entre los paises del
bloque europeo y norteamericano, y las realidades del Sur
global, por si fuera poco acorraladas por agudos conflictos
politicos. América, nuevo epicentro del coronavirus,
enfrenta delicadas coyunturas que se complican en Estados
Unidos, México, Pert y Brasil; mientras que el desamparo
gubernamental y las pocas medidas preventivas hacen de
Africa un continente especialmente vulnerable ante la
enfermedad.

Tristemente, un plan global y coherente contra la pandemia
no ha sido articulado con suficiencia. Y mientras Europa y
Estados Unidos ponen todos sus recursos en funcién de sus
propias crisis, poco 0 nada queda para auxiliar a las regiones
mias desfavorecidas, como el sur de Asia o el Medio Oriente,
conmovido por la reciente explosién en Beirut. Nada ha
impedido el colapso de los sistemas de salud y —de manera
sutil pero efectiva— la entrega de cada vez mds atribuciones a
los poderes politicos centrales.

Si bien el mundo de hoy se encaminaba a una cultura digital
de creciente complejidad, el confinamiento ha conducido
a las familias a una sobreexposicién a Internet que abarca
todos los detalles de la vida cotidiana, desde el consumo
cultural hasta las necesidades bésicas.

En este sentido, SIGNIS ha redoblado sus esfuerzos para
aportar, en este contexto, una cultura de paz, compasién y
esperanza desde la comunicacién. Los paises africanos y otros,
como Cuba, —donde el acceso a Internet es deficiente o nulo—
han utilizado la radio como instrumento eficaz para educar
en la salud y difundir las medidas preventivas, aprovechando
el impacto que este medio ha tenido, tradicionalmente, en
estas naciones.

La que podia ser
nuestra mejor
herramienta
demostrd su punto
débil: un mundo
mds conectado que
nunca —desde las
complejidad de las
vias aéreas hasta
Internet— fue el
vehiculo ideal para
la circulacion y
expansion del virus.
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Combatir la
informacion
errénea y la
desinformacion
-quizds mejores
términos para
enmarcar el
asunto que las
‘noticias falsas™- es
un trabajo intenso
e importante.

Se han implementado por todo el globo numerosas iniciativas
juveniles: campanas, videoconferencias y cursos para ayudar
a otros a manejar la pandemia en toda su complejidad.
Asociadas de SIGNIS en América Latina, como Ecuador
o Argentina, han hecho visible el liderazgo de la juventud,
su capacidad para contar nuevas historias y reconocer las
noticias falsas.

Junto a jévenes egresados del COMMLab, SIGNIS Malasia
ha realizado una campafia global y multilingiie para educar a
la poblacién ante los retos de la “nueva normalidad”. Canales
de televisién en el Medio Oriente, como SAT-7, han logrado
también la implicacién de los nifios en la proteccién contra
el virus y el fomento de nuevos valores.

Desde las redes sociales, la televisién y la radio, SIGNIS ha
ayudado a dar voz y multiplicar numerosas historias que
hablan de supervivencia, fortaleza y apego a lo esencial,
de solidaridad y entrega a los mds humildes, de heroismos
silenciosos que siembran, en lo mds dlgido de crisis, un
mensaje de amor y resistencia.

Se trata, con el trabajo sostenido a través de los medios,
de encarnar una palabra de aliento y esperanza en estas
realidades, con frecuencia indefensas ante una pandemia
sin precedentes en la historia humana. Los comunicadores
de todo el mundo estdn llamados, ahora mds que nunca, a
generar un mensaje de vida y no de miedo: la posibilidad
de un futuro sano, equilibrado y pacifico para las préximas
generaciones. La realizacién de ese mundo —antes entrevisto
como utopia— debe ser el empefio conjunto y futuro de toda
la humanidad después de la pandemia.

Xavier Carbonell

La infodemia COVID-19:
el arduo desafio por la verdad

A principios de este afio, Tedros Adhanom Ghebreyesus,
Director General de la Organizacién Mundial de la Salud
(OMS), advirtié: “No solo estamos luchando contra una
epidemia, estamos luchando contra una infodemia...
(se) propaga mds rdpido y mds ficilmente que este virus».
Debido en gran parte a la ubicuidad de las redes sociales,
la cacofonfa de informacién falsa o engafiosa puede
ahogar las voces de los funcionarios de salud publica que
intentan hacer llegar realidades importantes al publico.
El resultado puede ser mortal, no solo para las personas,
sino también para los principios de la sociedad civil que
han permanecido durante siglos, como el bien comun
y la confianza publica en las instituciones democriticas.

A fines de 2017, SIGNIS Media analizé las fake news,
un término que gané popularidad durante las elecciones
presidenciales de 2016, en Estados Unidos. El andlisis de
este fendmeno realizado por el analista Jim McDonnell
fue minucioso y preciso. Sin embargo, combatir la
informacién errénea y la desinformacién -quizds mejores
términos para enmarcar el asunto que las “noticias falsas™-
es un trabajo intenso e importante. Muchos de nosotros
no tenfamos idea de lo dificil que podria ser hasta que
llegé la pandemia. El simple hecho de reconocer una
publicacién o un tweet como falso o deshonesto no siempre
es fdcil, incluso para los comunicadores profesionales.
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sPor qué? La razén mids bésica puede ser que el COVID-19
nos asusta hasta la médula. Va mds alli de los miedos
normales sobre nuestra propia mortalidad, ;quién no se
ha preocupado por la seguridad de sus seres queridos? Las
cuarentenas y los encierros exacerban nuestra ansiedad,
agravada por el aislamiento. Como seres sociales en medio
de una crisis, nos buscamos en busca de consuelo y consejo,
y las redes sociales estdn a la mano para conectarnos.

Queremos compartir informacién que parezca ofrecer un
minimo de certeza o darnos algin tipo de explicacién de
lo que ni siquiera la medicina comprende del todo. Un
amigo nos envia un mensaje con noticias de COVID-19
aparentemente Utiles y sentimos una calma temporal cuando
lo leemos. Entonces, de buena fe, se lo pasamos a un conocido,
quien luego lo publica en Facebook desde donde se replica
miles de veces. En todas esas transmisiones de informacién,
motivadas  por
salguien comprobé el origen de la primera publicacién?

una necesidad o esperanza comdn,

Emocionalmente vulnerables, confiamos en lo que parece
tener sentido de nuestro circulo de amigos, especialmente
cuando parece ser confirmado por muchos otros en las redes
sociales. De esta manera, se difunde mucha informacién
errénea sin intencién maliciosa. No obstante, una vez que
se descubre que es falso o engafioso, es demasiado tarde.
El factor de replicacién se multiplica exponencialmente.

Es ttil distinguir entre informacién erréneay desinformacién.
Lo primero no siempre es intencional, incluso si no es cierto.
La informacién errénea responde al miedo ofreciendo
soluciones simples: COVID-19 desaparecerd en un clima
cdlido, beba agua caliente cada quince minutos, hacer
enjuagues nasales diarios, comer curry, etcétera; o puede
diagnosticarse a sf mismo conteniendo la respiracién durante
diez segundos. Estos consejos son peligrosos porque ofrecen
una certeza falsa. Otros son francamente dafinos, como
beber desinfectantes, comer ciertas plantas (como la especie
datura venenosa) o beber orina de camello (que por cierto
causa MERS-CoV). Sin mencionar la gran cantidad de
estafas que ofrecen proteccién o curas milagrosas que solo
benefician a los proveedores. Se puede encontrar un catdlogo
asombroso de todo esto en este enlace (articulo en inglés):

hteps://en.wikipedia.org/wiki/List of unproven methods
against COVID-19#Protective equipment.

Wikipedia es una fuente que debe usarse con precaucion, pero
en este caso, hay una gran cantidad de datos. En cualquier caso,
daauno un sentido amplio del alcance global de la infodemia.

La desinformacién, por otro lado, se hace con intencién,
aunque aquellos que la difunden en las redes sociales pueden
desconocer el propésito. La desinformacién es a menudo
dificil de reconocer porque su creacién involucra elementos
dificiles de desentrafiar. Aqui hay algunos a los que debe
prestar atencion:

e La informacién se atribuye a un cientifico o médico no
identificado.

* Leinstaa que “difunda esto”.

*  Muy a menudo utiliza datos vélidos, aunque pueden
enmascarar una mentira o estar reunidos de tal manera
que el resultado sea un engano.

* La informacién politiza los datos cientificos o parece
tener una agenda mds all4 de la salud publica.



* La ciencia que contiene no estd revisada por pares o
la informacién no se puede encontrar en otras fuentes
confiables (abundaremos sobre esto m4s adelante).

Una caracteristica importante y frecuente de la

desinformacién es que confirma nuestros propios sesgos.

Esto es dificil de captar, especialmente para las personas de

buena voluntad porque el prejuicio no es necesariamente

malo y a menudo es inconsciente. Por ejemplo, a la
mayorfa de nosotros nos preocupa profundamente cémo

las corporaciones explotan a las personas marginadas y

los gobiernos las ignoran, y sospechan de estos poderosos

actores. Aun asi, la realidad puede ser mds compleja. ;Qué
pasa si las instituciones involucradas incluyen autoridades de
salud publica respaldadas por ciencia real y aceptada? Los

“desinformadores” cuentan con el hecho de que nuestras

creencias sobre la mala fe de los poderosos harén que sea

menos probable que verifiquemos la ciencia que contradice
sus afirmaciones.

Un buen ejemplo de esto es la nocién de que las redes 5G
de alguna manera causan COVID-19. Queremos cuidar
nuestra Casa Comun y desconfiamos de la tecnologia que
pueda dafar el medio ambiente. Si la 5G es una tecnologia
de este tipo 0 no, puede ser necesario un examen serio; pero
no existe evidencia cientifica seria y contrastada de que sea
vector o agente del Coronavirus. La OMS ha declarado
explicitamente que “los virus no pueden viajar en ondas
de radio” y que la 5G “podria fortalecer la salud por via
remota (telemedicina, vigilancia remota, tele-cirugia)”.

Peor atin, el sesgo puede ser la puerta de entrada a teorias de la
conspiracién que muchas veces son financiadas con el objetivo

de sembrar confusién, dando lugar a un oscurecimiento de
la verdad, dafiando la confianza en todas las instituciones.
El tema de las teorfas de la conspiracién y su creciente
papel en las redes sociales merece una reflexién aparte.

Un caso de estudio de desinformacién es el “documental”
Plandemic. Con un guion y una produccién hébiles, parecia
una obra legitima digna de proyectarse en cualquier canal
de television publica del mundo. Esta produccién aparecié
en linea por primera vez, el 4 de mayo; la publicacién de
Facebook se eliminé el 7 de mayo, pero para entonces habia
sido recogida y difundida por numerosas organizaciones,
en particular por aquellas que propagan teorfas de
conspiracién, como QAnon (ver https://www.bbc.com/
news/blogs-trending-53997203). En su primera semana,
fue reproducido mds de 8 millones de veces. El New York
Times tiene un buen articulo que rastrea su difusién. Una
publicacién bien elaborada puede causar un dafio exponencial
hetps://www.nytimes.com/2020/05/20/technology/
plandemic-movie-youtube-facebook-coronavirus.heml.

Plandemic presenta a la Doctora Judith Mikovits, una
cientifica que supuestamente es victima de un trato injusto
por parte de intereses poderosos. Es coautora de un estudio
publicado en 2009 en la revista cientifica Science, sobre un
retrovirus de ratén que postula una conexién con la fatiga
crénica. En 2011, Science se retracté del articulo porque no
se pudo replicar en otros laboratorios.

El articulo integro disponible en signis.net

LR

Hablando de verdad y esperanza en el mundo de COVID-19

Un caso de estudio
de desinformacion
es el ‘documental”
Plandemic. Con
un guion y una
produccion hdbiles,
parecia una obra
legitima digna

de proyectarse en
cualquier canal de
television piiblica

Funcionarios del gobierno se encuentran en la terrible posicion de tratar de mitigar la enfermedad y la muerte causada por COVID-19,
mientras que al mismo tiempo, intentan permitir que la gente pueda trabajar para mantener a sus familias y asegurarse que tengan acceso
a servicios médicos.

Mientras que buscan el balance entre estos dos elementos, los expertos también estdn tratando de determinar si veremos mds enfermedad y
muertes causadas por una segunda oleada de COVID-19, tal como ha sucedido con otros virus (incluyendo la Gripe Espanola a principios
del Siglo 20).

Sabemos que los més afectados por esta pandemia serdn los trabajadores asalariados por hora, los inmigrantes y los duefios de negocios
pequenos (incluyendo a los granjeros). Estos sectores tienen la inmediata necesidad de regresar a sus empleos a pesar de correr un gran riesgo
de exposicién al virus y de que, con frecuencia, son considerados como reemplazables por los gobiernos y los negocios.

pacd 8 y g

Atn en los Estados Unidos, un pafs conocido por su libertad de prensa, la cobertura sobre trabajadores inmigrantes — en general gente de
habla hispana provenientes de Centro América y México — que son explotados por plantas empacadoras de carne esté siendo exhibida por
agencias de noticias extranjeras.

Los periodistas que trabajan para la Iglesia Catélica, tienen la responsabilidad especial de hablar con la verdad ante el poder y de ser las “voces
de los que no tienen voz”, haciendo referencia a nuestro Santo patrén, Oscar Romero. Debemos de advocar para que aquellos en el poder
mantengan una opcidn que favorezca a los pobres en su toma de decisiones.

También tenemos la responsabilidad especial de mantener un sentido de esperanza Cristiana para nuestros lectores y espectadores. Frente a
tanta obscuridad y muerte, sabemos que el amor de Dios por la humanidad, expresado a través de la solidaridad y al cuidar el uno del otro,

siempre triunfard. Relatando historias de esperanza y caridad resulta esencial en estos tiempos dificiles.

Helen Osman
Presidenta de SIGNIS y del Departamento de Periodismo
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Roma by Alfonso Cuaron (SIGNIS Prize Venice 2018)

Streaming and Online
Film Festivals

Cinema was
meant to be shown
on large screens,
for films are not
only stories; they
open our minds
to the spectacular,
the beauty and
the contemplation
of the artistic
creation.

With the pandemic, so much has changed in the
professional world of cinema. First, the theaters closed
almost everywhere and when they did re-open, the
audience was reluctant to come back to those indoor
spaces that the media labeled as “good places for the virus
to spread”...

Online bloomed and

absorbed many new customers. If this is good news

streaming  services have
for the entertainment world, what will happen to
independent film producers and theaters that show art
house films rather than mainstream and commercial

blockbusters?

Many international film festivals have postponed this
year’s event, or asked their jury members to work online.
So some films will be shown and publicized. But what
will be left of the art of cinema?

Cinema was meant to be shown on large screens, for
films are not only stories; but they open our minds to the
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spectacular, the beautiful and the contemplation of the
artistic creation.

A film like Roma by Alfonso Cuaron (SIGNIS Prize
Venice 2018) can be seen on a commercial platform
everywhere and that is a good thing. But those who were
able to see it in a cinema and on a large screen went
through a very unique experience that only films on a
large screen can give. That is why SIGNIS will always
support cinema in theaters.

During this unusual time, SIGNIS Cinema Desk is
supporting the festivals that have hosted our juries in
the preceding years, either by being practical about the
number of jurors (no one from Australia or Cuba can
travel to Venice) or by accepting online jury work. We
have decided to adapt to any situation and be ready for
the new era that will come!

For more on Roma: http://www.signis.net/news/
culture/10-09-2018/roma-by-alfonso-cuaron-is-the-

signis-prize-at-the-75-mostra-de-venecia



Streaming et festivals de cinéma en ligne

Avec la pandémie, tant de choses ont changé dans le
monde professionnel du cinéma. Tout d’abord, les salles
ont fermé presque partout et lorsqu’elles ont rouvert, le
public était réticent a revenir dans ces espaces intérieurs
que les médias ont qualifiés « d’endroits propices a la
propagation du virus » ...

Les services de streaming en ligne ont fleuri et ont gagné
de nombreux nouveaux clients. S’il s'agit d’une bonne
nouvelle pour le monde du divertissement, qu'adviendra-
t-il des producteurs de films indépendants et des salles de
cinéma qui diffusaient des films d’auteur plutdt que des
films grand public et commerciaux 4 succes ?

De nombreux festivals de cinéma internationaux ont
reporté I'événement de cette année ou ont demandé aux
membres de leur jury de travailler en ligne. Certains films
seront donc présentés et médiatisés. Mais que restera-t-il
de l'art du cinéma ?

Le cinéma était destiné a étre montré sur les grands écrans,
car les films ne sont pas seulement une histoire mais ils
ouvrent nos esprits au spectaculaire, a la beauté et 2 la
contemplation de la création artistique.

Un film comme Roma d’Alfonso Cuaron (Prix SIGNIS
a Venise 2018) peut étre vu partout sur une plateforme
commerciale et cest une bonne chose. Mais ceux qui ont
pu le voir dans une salle de cinéma et sur un grand écran
ont vécu une expérience unique que seuls les films sur
grand écran peuvent faire vivre. C’est pourquoi SIGNIS
soutiendra toujours le cinéma par le biais des salles de
cinéma.

Pendant cette période inhabituelle, le Cinéma Desk de
SIGNIS soutient les festivals qui ont accueilli nos jurys
les années précédentes, soit en adaptant les membres du
jury (personne d’Australie ou de Cuba ne peut se rendre
a Venise), soit en acceptant que le jury travaille en ligne.
Nous avons décidé de nous adapter a toutes les situations
et d’étre préts pour la nouvelle ere qui s'annonce !

Plus d'infos sur le film Roma : http://www.signis.net/
nouvelles/culture/10-09-2018/roma-dalfonso-cuaron-est-
le-prix-signis-a-la-75eme-mostra-de-venise

Streaming y Festivales de Cine en linea

Con la pandemia, muchas cosas han cambiado en el
mundo profesional del cine. Primero, los cines cerraron
en casi todas partes y cuando volvieron a abrir, el publico
se mostré reacio a volver a estos espacios que los medios
de comunicacién denominaron «ugares donde el virus
podria propagarse».

Los servicios de streaming han florecido y ganado nuevos
clientes. Si esta es una buena noticia para el mundo del

entretenimiento, ;qué pasard con los productores de cine
independientes y las salas que cine de autor en lugar de
peliculas comerciales y convencionales?

Muchos festivales internacionales de cine han pospuesto
su realizacién durante 2020 o han pedido a sus jurados
trabajar en linea. Las peliculas podrdn verse en las pantallas
de las computadoras y a algunas de ella, se les dard algiin
tipo de publicidad. Pero, ;qué quedard del arte del cine?

El cine fue concebido para mostrarse en pantallas grandes,
porque las peliculas no son solo una historia, sino que
abren nuestra mente a lo espectacular, a la belleza y a la
contemplacién de la creacién artistica.

Una pelicula como Roma de Alfonso Cuarén (Premio
SIGNIS en Venecia 2018) se puede ver en todas partes
a través de una plataforma comercial y eso es algo bueno.
Pero aquellos que pudieron verlo en una sala de cine y en
una gran pantalla tuvieron una experiencia tnica que solo
las peliculas en este formato pueden ofrecer. Es por eso
que SIGNIS apoya que el cine sea visto en las salas de cine.

Durante este periodo inusual, el Departamento de Cine
de SIGNIS apoyé a los festivales que han acogido a
nuestros jurados en ediciones anteriores, ya sea adaptando
el nimero de miembros del jurado o aceptando que
la deliberacién se realice en linea. jHemos decidido
adaptarnos a cualquier situacién y estar preparados para la

nueva era que se avecina!
htep://www.signis.net/noticias/cultura/10-09-2018/

roma-de-alfonso-cuaron-es-el-premio-signis-en-la-75-
mostra-de-venecia

Magali Van Reeth

;Qué pasard con
los productores
de cine
independientes

y las salas que
promueven el
cine de autor en
lugar de peliculas
comerciales y
convencionales?
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100 afios de la radio
en Argentina

Eitos pioneros
desarrollaron
una tecnologia,
pero es mds
importante ain
que concibieron
los alcances
socioculturales de
dichos medios.

Se cumplen cien afos del nacimiento de la radio como
medio de comunicacién. El 27 de agosto de 1920, desde
la azotea del Teatro Coliseo de la ciudad de Buenos
Aires Argentina, se realiz la primera transmisién de
radiodifusién publica. Si bien hubo experiencias anteriores
en Estados Unidos y otras regiones, las mismas no tenfan
todos los componentes que hoy definen a un medio de
comunicacién; en primera instancia se requiere una
institucién que gerencia, en ese momento: la Sociedad
Radio Argentina, coordinada por Enrico Telémaco
Susini; en segundo lugar, un contenido destinado a un
publico amplio y por dltimo: una programacién con
continuidad.

Para el primer programa se eligié la épera Parsifal de
Richard Wagner que fue interpretada por la soprano
Sara César. Hace unos, Susini mismo, grabé una
dramatizacién de ese momento. No es original, pero es
interesante escucharla ya que nos acerca a las condiciones
de produccién de ese momento.

Los promotores de esta iniciativa fueron: él ya mencionado
Susini que, junto a Miguel Mujica, César Guerrico
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y Luis Romero desde 1910 quedaron entusiasmados
con el invento de Marconi. Y desde 1917 venian
haciendo diversas pruebas, con antenas y equipos de
radioaficionados. En 1918 Susini viaja a Francia y desde
alli trae todo lo necesario para concretar este suefio. Este
grupo de pioneros pasé a la historia como “Los locos de la
azotea”, porque alli tenfan los equipamientos para realizar
estos experimentos.

Es interesante que estos inicios podemos decir que fueron
“multimediales” en el sentido de que esta primera empresa,
fue la que impulsé en 1930 la construccién de los estudios
de cine Lumitdn, esto significé el nacimiento delaindustria
nacional argentina. Este dato es interesante porque
muestra que la tecnologfa es uno de los componentes de
todo medio, pero de igual modo es fundamental la idea que
se tenga sobre el mismo. Estos pioneros desarrollaron una
tecnologfa, pero es mds importante ain que concibieron
los alcances socioculturales de dichos medios. Podemos
ver trazos de este proceso en el surgimiento de las primeras
radios catélicas de la regién: Radio Cdritas de Paraguay
fundada el 21 de noviembre de 1936 es la segunda radio
del mundo. Este medio nacié para acompanar al pueblo



de este pais en las dificiles circunstancias en las que se
encontraba luego de la guerra con Bolivia. Encontramos
también a Radio Sutatenza de Colombia, fundada en
1947. Esta radio nace impulsada por un joven sacerdote
que tenfa por hobbie ser radioaficionado. Llega a esa
ciudad y se da cuenta de que lo que las personas de su
comunidad necesitan para alcanzar una mejor calidad
de vida es educarse, pero la escuela tradicional no logra
llegar a estos lugares, por esto decide “subir” la escuela a la
radio y de este modo comienza la primera radio educativa
de la regién. Esta emisora es la primera de centenares de
otras radios catdlicas, que en los afios sesenta buscardn
acompafar diversos procesos orientados a lo que en
nuestros tiempos denominamos “desarrollo integral
inclusivo”. Es decir, a promover a través de estos medios
que las comunidades mds vulnerabilizadas puedan
acceder a expresar su propia voz. Las radios mineras en
Bolivia fueron parte de este movimiento. También en
Ecuador Monsenor Proafio, tomando las ensenanzas
de Paulo Freire impulsé un sistema de educacién que

facilit la alfabetizacién a 17 mil indigenas. En Brasil, son
centenares los medios que han promovido experiencias
de alfabetizacién apoyadas en la légica que proponia
la Teologfa de la Liberacién. Mds de cincuenta radios
de estas primeras siguen vigentes en la actualidad; han
cumplido cincuenta afos de trabajo casi ininterrumpido,
y a estas se han sumado tantas otras. Hoy encontramos
mds de un millar de radios catdlicas en América Latina
que siguen latiendo con el pueblo de estos territorios
abriéndose al mundo digital con el mismo empefio de
tantos pioneros. Algunos pensaban que los desarrollos
de Internet y lo visual irfan haciendo desaparecer este
medio, sin embargo, el mundo de los podcast y los bajos
costos de produccidon hacen que este maravilloso medio
se haya reconvertido y continte ofreciendo innumerables
soluciones a numerosos desafios, especialmente en las
regiones mds desfavorecidas del planeta.

Isabel Gatti, Presidenta SIGNIS-Argentina
y Miembro del Departamento de Radio de SIGNIS

En Argentine, la radio féte ses 100 ans.

2020 marque le 100e anniversaire des communications radio. Le 27 aott 1920, la premiére émission de radio en Argentine a été
diffusée depuis le toit du théitre Coliseum de la capitale Buenos Aires. Méme si les émissions précédentes provenaient des Etats-Unis
et d’autres régions du monde, elles ne comprenaient pas les éléments essentiels des médias tels que nous les comprenons aujourd’hui.
Tout d’abord, il faut une société de gestion, a 'époque en Argentine, il s'agissait de la Société de radio argentine, coordonnée par
Enrico Telémaco Susini ; ensuite, il faut produire des contenus destinés & un large public et enfin, il faut programmer des émissions
régulieres.

La premiére émission en Argentine a présenté Parsifal, un opéra du compositeur allemand Richard Wagner, interprété par la soprano
Sara César. Quelques années plus tard, Susini a recréé une dramatisation de cette émission. Il ne s’agit pas de la version originale,
mais il est tres intéressant de I'écouter, car elle nous rapproche des réalités de production de I'époque.

Susini, Miguel Mujica, Cesar Guerrico et Luis Romero, captivés par I'invention de Marconi, sont devenus les plus grands promoteurs
de la radio en Argentine. Dés 1917, ils ont commencé a faire des essais avec des antennes et du matériel radiophonique. En 1918,
Susini se rend en France et raméne avec lui tous les éléments nécessaires  la réalisation de leur réve. Ce groupe de pionniers a fini par
étre connu sous le nom de « Les fous sur le toit » car Cest la quils conservaient tous les outils pour leurs expériences.

Il est assez intéressant de mentionner que ces premicres expériences pourraient étre considérées comme « multimédiatiques »
puisqu’elles ont constitué linspiration pour linstitution des studios cinématographiques Lumiton en 1930, considérés comme
la naissance de l'industrie nationale argentine. C’est un fait trés intéressant car il montre que la technologie est une composante
essentielle de tout média. Ces pionniers ont généré le développement technologique, mais surtout, ils ont pu prévoir la portée
socioculturelle des médias.

Nous pouvons observer des apercus de ce processus avec la naissance des premiéres stations de radio catholiques dans la région : Radio
Caritas du Paraguay, fondée le 21 novembre 1936, est la deuxi¢me radio catholique au monde. Elle a été créée pour accompagner
le peuple du Paraguay dans les circonstances difficiles qu’il a connues aprés la guerre avec la Bolivie. Il y a aussi Radio Sutatenza de
Colombie, fondée en 1947. Cette radio a été lancée par un jeune prétre dont le hobby était d’écouter la radio. Lorsqu'il est arrivé
en Colombie, il a constaté que sa communauté avait besoin d’accéder a I'éducation afin d’obtenir une meilleure qualité de vie, mais
que les écoles traditionnelles n'atteignaient pas les endroits éloignés. Il a donc décidé de « charger » les écoles sur la radio, et ce fut le
début de la radio éducative dans la région.

Radio Sutatenza est la premiére de milliers de stations catholiques qui, dans les années 70, visaient & compléter une série de processus
connus aujourd’hui sous le nom de « développement global inclusif ». Leur objectif était de promouvoir le droit des communautés
les plus vulnérables  faire entendre leur voix.

L'article complet se trouve sur signis.net

Dr Isabel Gatti, Présidente de SIGNIS Argentine et membre du département radio de SIGNIS
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Probably the
greatest service the
Church media
could have done
for the region was
to raise awareness
about the reality of
the pandemic.

COVID-19 Is Real:
What Role Is Catholic Radio Playing
in Kenya?

One thing the COVID-19 pandemic reminds me of is
a conversation with a Jesuit friend about what Thomas
MacMillan referred to as 7he 6 Handshakes Rule or Fred
Schepisis’s Science of 6 Degrees of Separation. According to
these gentlemen, the world is probably smaller than we tend
to think. This theory is proved by the fact that people tend to
believe statements which are connected to a chain of friends,
in a maximum of six connections - a chain of a-friend-of-a-
friend statements.

A few weeks ago, a citizen TV journalist in Nairobi,
Kenya, was randomly asking people whether they believed
COVID-19 is real. Despite the awareness campaign which
the Ministry of Health has promoted since March 2020,
most of the interviewees confessed that they knew about
the disease from the media but were yet to be convinced as
they did not have a personal contact with a person who was
COVID-19 positive.

A few who responded affirmatively were convinced that
COVID-19 is real because they trusted the source. “I know
it is real because a friend of a friend of a friend was diagnosed
positive,” they would say. I too was in the same boat until last
month, July 2020, when two of my closest friends in Malawi
succumbed to COVID-19.

Church Involvement

Probably the greatest service the Church media could have
done for the region was to raise awareness about the reality of
the pandemic. For this reason, while many offices were closing
down due to the pandemic, the social communications
departments in the bishops’ conferences had to do more
research on the pandemic to be in a position to be helpful to
their Catholic radio and television stations.

A lot of information on COVID-19 is available from non-
governmental organizations such as Africa Medical Research
Foundation (AMREF) but also governmental institutions
such as Kenya Medical Research Institute (KEMRI) and at
the global level from agencies such as the US Department
of Health’s Center for Disease Control (CDC). All these
are sharing COVID-19 data which the World Health
Organization (WHO) is availing to all stakeholders through
its website.

However, the Church media, especially the radio and
television stations, have a role to play, which can be broken
down into three steps, namely:

1) To raise awareness not only about COVID-19 but also
the related, emerging issues, highlighting the Catholic
response which, according to the Vaticans Dicastery
for Promoting Integral Human Development, must
empbhasize faith, hope and love.
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2) To mobilize people of good will to do works of mercy
and charity while advocating for the promotion of the
rights and dignity of the most vulnerable members of
society.

3) To radio/

television-based interactive programs where counselors,

render psycho-social support through
pastoral agents and listeners/viewers come together to
discuss the impact of the pandemic on their lives.

Working in Collaboration

With regard to mercy and charity, diocesan radios stations
aired appeals to (and continue to do so) to raise money for
outreach programs so that the pastoral agents could take
care of the most affected, such as those who lost their means
of income, the elderly and the poor in general. Through
these initiatives, people in the urban archdioceses of Nyeri,
Kisumu and Nairobi were able to take care of the vulnerable
but also support the dioceses in rural areas.

Radio-based Psycho-social Support

Probably the most recent development has been the initiative
to promote psycho-social support. While people have the
opportunity to meet counselors one-on-one via phone and
other platforms, the interactive radio programs are playing a
very important role not only in Kenya but also in Tanzania
and Malawi.

This is important for us to highlight because, unlike in other
parts of the world, where one-on-one counselling is popular,
most cultures in sub-Sahara Africa are very communitarian.
This makes group therapy through phone-in radio and
television programs and other interactive formats more
powerful.

To underscore the importance of this initiative, so far taken
by Radio Maria and other Catholic radios stations in the
region, one should imagine how the government measures to
curb the spread of coronavirus have disrupted people’s social
life, causing a shocking effect on the society: the limitation
on the number of congregants in churches as well as the
length of a prayer service; the limitation on movement of
people within slums and between counties; the closure of
schools and public places, such as entertainment joints and
markets on market days; and the dusk-to-dawn curfews.

Here I concur with Easton Owino who, in his article
published online by Devinit.org (June 2020), argued that
in Kenya and probably many other African countries, fear
of the disease is not so much exacerbated by the spread of
infections, the number of people succumbing to COVID-19
or the weak health infrastructure, but rather the economic
impact of all the above-mentioned measures. We are talking
about people whose income through farming and other
informal businesses on the streets and market places has
been negatively affected by these precautionary government
measures.



In fact, it is against this background that many other social
challenges are emerging such as increased cases of robbery,
gender-based violence in families, teenage pregnancies, and
alcohol and substance abuse among youth. We thank God
that our Catholic bishops and other pastoral agents are doing
everything possible to address them through the livestreamed
Mass and other platforms.

Way Forward

The pandemic is far from over. There is need to encourage
Church communicators who are making a significant
contribution in this war and to urge those who are probably
not that aggressive to start doing the same as the number of
cases is still increasing. Whether or not one agrees with 7be 6
Handshake Rule, it is a fact that as the number of COVID-19
cases has exceeded one million on the African continent
alone. People are beginning to accept that COVID-19 is real.

Obviously, how they are responding is yet another question
for further
notable contribution of the Catholic Church in the wake

discussion. Nevertheless, while the most

of COVID-19 and government restrictions has been the
livestreaming of liturgical celebrations through its radio and
television stations’ social media platforms, the impact of
these awareness and psycho-social support programs which
are being aired to address the realities associated with the
pandemic is unquestionable.

Pope Francis’s message for the 54™ World Communication
Day reminded us about storytelling. In Africa, grandparents
on tell stories not only to entertain their grandchildren but
also to impart some cultural and moral values. In the context
of COVID-19, it should be envisioned that our Catholic
radio stations take on this role by telling stories that remind
the consumer about personal responsibility and caring for
others in a way that sustains people’s faith, gives them hope
and urges them to carry out works of mercy and charity. In
this regard, Catholic radio and television must continue to
live up to this call by innovatively connecting the people and
facilitating the faith-sharing of their experiences as well as
urging them to reach out in charity.

Andrew Kaufa

Le COVID-19 est bel et bien reéel : quel role joue la radio catholique au Kenya ?

Une chose que la pandémie de COVID-19 me rappelle est une conversation avec un ami jésuite sur ce que Thomas MacMillan a appelé la
régle des 6 poignées de main ou la théorie des 6 degrés de séparation de Fred Schepisis. Selon ces derniers, le monde est probablement plus
petit que nous avons tendance a le penser. Cette théorie est prouvée par le fait que les gens ont tendance 2 faire des déclarations qui sont
liées a une chaine d’amis, dans un maximum de six connexions.

Il'y a quelques semaines, un journaliste de la télévision citoyenne de Nairobi, au Kenya, a demandé au hasard aux gens s’ils croyaient que le
COVID-19 était réel. Malgré la campagne de sensibilisation menée par le ministere de la santé depuis mars 2020, la plupart des personnes
interrogées ont avoué qu'elles avaient entendu parler de la maladie par les médias mais quelles n’étaient pas encore convaincues car elles
n’avaient pas eu de contact personnel avec une personne positive au COVID-19.

Celles qui ont répondu par I'affirmative étaient convaincues que le COVID-19 est réel parce qu'elles faisaient confiance a la source : « Je sais
que Cest réel parce qu'un ami d’'un ami d’un ami a été testé positif ». J’étais moi aussi dans le méme bateau jusqu’au mois dernier, en juillet
2020, lorsque deux de mes amis les plus proches au Malawi ont succombé au COVID-19.

Lengagement de I'Eglise

Le plus grand service que les médias de I'Eglise ont pu rendre dans la région a probablement été de sensibiliser les gens 4 la réalité de la
plus g q g p g p g

pandémie. Pour cette raison, alors que de nombreux bureaux fermaient & cause de la pandémie, le département des communications sociales
des conférences épiscopales a di faire plus de recherches sur la pandémie pour étre en mesure d’aider leurs stations de radio et de télévision
catholiques.

De nombreuses informations sur le COVID-19 sont disponibles aupres d’organisations non-gouvernementales telles que la Fondation pour
la recherche médicale en Afrique (AMREF), mais aussi d’institutions gouvernementales comme I'Institut de recherche médicale du Kenya
(KEMRI) et, au niveau mondial, auprés d’organismes tels que le Centre de prévention et de contréle des maladies (CDC) du ministére
américain de la santé. Tous ces organismes partagent les données COVID-19 que I'Organisation mondiale de la santé (OMS) met a la
disposition de toutes les parties prenantes par 'intermédiaire de son site web.

morales culturelles. Dans le cadre du COVID19, il faudrait envisager que nos radios catholiques assument ce r6le en racontant des histoires
qui rappellent au consommateur qu'il doit étre personnellement responsable et prendre soin des autres d’une maniére qui soutienne la foi
des gens, leur donne de I'espoir et les incite a faire des ceuvres de miséricorde et de charité. A cet égard, la radio et la télévision catholiques
doivent continuer a étre & la hauteur de cet appel en reliant les gens de maniere innovante et en facilitant le partage de leur foi et de leurs
expériences, tout en les incitant a faire preuve de charité.

Larticle complet est disponible sur signis.net

AK
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Roger Childs, Head of Religious Programing on RTE, Irish Television, at 2018 SIGNIS TV Seminar in Dublin.

Irish Television:
[lluminating the Way

"The word comes
from Latin,
religare, to join...
religion is what
Joins families,
communities and
individuals, and
it is the invisible
union that exists
between people
and God.” -
Roger Childs of
RTE

Opver the past decade, social media have become increasingly
prominent in determining what people tend to see on their
various screens. However, during the pandemic, television
channels have reclaimed their role for viewers. This is due to
the fact that in most countries, TV stations have been perhaps
the most trusted sources for news about the COVID-19 crisis.
One example of this is the Irish public television station, RTE
(Raidi6 Teilifis Eireann). Religious Content Director Roger
Childs explained how the channel had to adapt to the new
rules imposed by the virus in order to continue bringing
content to its audiences.

The daily Mass was one of the most habitual activities for
the elderly in Ireland; sharing a coffee or tea after Mass was a
tradition. For them, missing the daily celebration meant that
they were not only losing a cherished religious ritual, but most
importantly, their group support, which proves to be essential
during a crisis like this. It posed a challenge according to
Mr. Childs: “That is when we asked ourselves the question,
what else can we do as a TV station, other than what are
already doing?” And so RTE started recording and streaming
Masses as a way to recover the daily space that the Eucharist
occupied. This decision had huge outcomes, including a rise
in viewership.
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Together at a Distance

Ireland is a predominanty a Catholic country, with
Catholics accounting for 78 percent of the population. But
Catholicism is not the only religion on the Island. For Mr.
Childs, understanding the function of religion begins with
its linguistic roots. “The word comes from Latin, religare,
to join... religion is what joins families, communities and
individuals, and it is the invisible union that exists between
people and God.” That’s why, for some years now, the channel
has been transmitting programming that reflects diverse
expressions of faith.

“After we started broadcasting the Mass, we asked ourselves,
Catholics are covered, but how about other groups?”
In response, they started generating messages of hope
featuring people who held other beliefs, people with and
without a faith tradition. They presented messages from
Hindus, Jews, Muslims, Unitarians and all the different
Christian denominations. They began to produce short
programs about various religious celebrations that took
place during the lockdown, such as Ramadan. They plan to
cover the Jewish New Year (Rosh Hashanah) among other
faith events.



New Ways of Living in Community

Of the many religious activities that were cancelled during
the pandemic were religious rituals. One of those was the
feast of Valsakhi, celebrated by the Sikh communities. Sikhs
identify themselves as “a group of warriors committed to
peace, justice and the protection of others.” Due to the
current crisis, they decided that this year the celebration
would be held in silence from everyone’s home, as a
symbol of solidarity with their people. Accordingly, RTE
decided to create Peaceful Warriors, a short documentary
that encompasses the way in which these communities
live through this moment by “prayer, self-care, medicine,
hygiene and meditation.” In this way the spirit of the feast
day is not lost, but rather can be celebrated together, even if

year, they requested Irish authorities for permission to use
the Dublin Stadium for a limited-attendance Eyd ceremony.
They were authorized to host a maximum of 500 people, as
long as they respected social distancing rules. RTE heard
about this and offered to record the event so that more
people could feel that they were participating in it.

One of the Muslim leaders, Umar Al-Qadri, declared that
RTE’s attentiveness meant a lot to all the faithful and that,
“This is a country that is proud of its diversity and embraces
those who become part of its society.”

https://www.RTE.ie/news/2020/0
park/

1/1156594-eid-croke-

Clara Panelles, SIGNIS Correspondent

at a distance. The program can be seen at https:/ /www.RTE.
ie/player/movie/peaceful-warriors/13153540038.

One of the most interesting events was the Muslim
celebration of Eyd, also known as the Feast of the Lamb.
Since the community would not be able to celebrate it this

Television irlandesa:

Una pantalla que ilumina

Imagen de Peacefull Warrios un documental que
retine testimonios de las comunidades Sikh en Irlanda.

En la dltima década quienes vienen ganando protagonismo del otro lado de las pantallas son las redes sociales, sin embargo durante la
Pandemia de COVID-19 los canales de televisién volvieron a tomar protagonismo, debidoa a que en muchos paises estos fueron los canales
més fieles de acceso a las noticias, como fue el caso de la televisora ptiblica de Irlanda, RTE (Raidié Teilifis Eireann). El director de contenido
religioso de la estacidn, Roger Childs, nos cuenta cémo el canal tuvo que adecuarse a los desafios generados por el virus para seguir brindando
contenido a sus audiencias.

La misa diaria era una de las actividades cotidianas de los adultos mayores, especialmente en Irlanda donde es muy popular, al terminar la
celebracién, compartir un té o un café entre los miembros de la comunidad. Pero para ellos esto significaba no solo perder su ritual religioso
sino ademds perder el soporte del grupo que es tan importante durante un periodo de crisis, “fue cuando nos preguntamos, qué podemos
hacer nosotros como una televisora, ademds de lo que estamos acostumbrados a realizar.” Por lo que RTE comenzé el registro y transmisién
de las misas, como una forma de recuperar el espacio diario de la eucaristia. Esto tuvo gran repercusién, ya que originé un notable aumento
en las audiencias de RTE.

Si bien Irlanda es un pais mayoritariamente catélico, al sumar el 78 por ciento de la poblacién, no es la tnica religién presente en la isla.
Childs entiende el concepto de religion desde sus origenes “La palabra, proviene del latin refigare, unir... la religién es lo que une a familias,
comunidades e individuos y es la unién invisible que conciben entre ellos y Dios.”" Por esta razén el canal irlandés transmite, desde hace afos,
contenidos sobre diversas expresiones de fe.

“Luego de emitir las misas nos planteamos: ;los catdlicos estdn cubiertos pero qué sucede con los otros grupos?” Por eso se propusieron
generar mensajes de esperanza, buscando personas provenientes de otras creencias, personas que tuvieran fe y personas que no; logrando
mensajes de hinddes, judios, musulmanes y de todas las denominaciones cristianas. Entonces empezaron a realizar cdpsulas en video sobre las
distintas celebraciones religiosas que ocurrieron durante el confinamiento como el Ramaddn y tienen planeado cubrir el Afio Nuevo Judio
(Rosh Hashand), entre otras festividades.

Una de las tantas actividades canceladas fueron los rituales religiosos, entre ellos la Fiesta de Vaisakhi, que festejan las comunidades Sikh
quienes se definen como “un grupo de guerreros comprometidos con la paz, la justicia y la proteccién de los demds.” Por causa de la crisis
que se estd viviendo, decidieron que este afio iban a hacer el festejo en silencio desde sus hogares, como simbolo de solidaridad con su pueblo.
Por eso RTE decidié crear Peacefull Warrios, un pequeno documental que retne los testimonios de cdmo estas comunidades viven este
momento mediante “la oracién, el cuidado, la medicina, la higiene y la meditacién”, de forma que no se pierda el sentido de la fiesta, sino

poder vivirla unidos en la distancia. El contenido estd disponible en: https://www.rte.ie/player/movie/peaceful-warriors/131535400388

Uno de los eventos més interesantes fue la celebracién musulmana del Eyd (También conocida como la fiesta del cordero). Como este afio
la comunidad no podia celebrar como es su costumbre, pidieron a las autoridades irlandesas si lo podian hacer en el estadio de Dublin y
recibieron la autorizacién para un aforo méximo de 500 personas y con el compromiso de respetar la distancia social. RTE se enteré esto
y les propuso llevar un registro de la celebracién de manera que mds personas pudieran sentirse participes del evento. Uno de los lideres de
los musulmanes Umar Al-Qadri, manifesté que esto significaba mucho para todos los fieles y que “Este es un pais que se enorgullece de su

diversidad y abraza a quienes se vuelven parte de su sociedad.” https://www.rte.ie/news/2020/0731/1156594-eid-croke-park/
* SIGNIS Talk — 27th September 2018 cp
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The Digital Desk amidst
the COVID-19 Pandemic

According ro

the app Annie,

a global mobile
market data
provider, right
now, people across
the globe spend an
average of 20%
more time on
commercial and
personal online
applications.

While the globe spins, city lights illumine the world and
people continue to seck prosperity. Yet at the same time
everything seems unpredictable or tenuous. Our families, our
stability, our strategies, all were so shaken by the arrival of
the new coronavirus pandemic, and we shut the doors to our
ordinary daily routines.

As the spread of the COVID-19 advances globally, many
countries have responded to this crisis with emergency
measures such as closing down borders, “work from home”,
mandatory quarantine, curfews, asking people to shelter in
place, and social distancing. As people become isolated, they
spend more time in the digital environment to stay connected
with their friends and family and to work. According to the
app Annie, a global mobile market data provider, right now,
people across the globe spend an average of 20% more time
on commercial and personal online applications. The top
applications are Tik Tok, WhatsApp, Messenger and Facebook.
Recent research from the World Economic Forum found that
96% of people worldwide consume news on various media
on an average of 24 hours a week. The most talked about
topics on social media are health and income. But once the
COVID-19 virus became news, it was inevitable that people
would be exposed to false or misleading information about
this disease. It is always recommended to apply reasonable
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scepticism, stay with credible or official sources, and take
extra care when consuming and sharing news.

COVID-19 has no doubt affected the Church and the way
we practice our faith. The usually crowded St. Peter’s Square
during the Pope’s appearances has turned into a desolate
place as it could be seen in the Pope’s Urbi et Orbi Prayer
on March 27th. Churches around the world in partnership
with their Catholic social communications offices broadcast
live Masses on websites, Facebook, YouTube and even on chat
applications like WhatsApp or LINE.

For we Catholic social media communicators, the main
challenge of COVID-19 is to find ways to have the same
productivity working from home as in the office. That means,
on the one hand, finding creative ways to help our parishioners
attend Mass, and on the other hand, to publicize the do’s
and don’ts for the pandemic so people are safe. We must
also advocate the teaching of the catechism of the Catholic
Church during this crisis. On top of this, the regular work of
print media, radio broadcasting, TV and online programming
must carry on. Through this, we have discovered that no
matter the adversities, we humans can adjust, but only if we
can understand the heart of the problem.



This year the SIGNIS Digital Desk has set up a working
committee to develop a manual on Pastoral Communications
in the Digital Age to be completed by the end of March. It
will be launched for use in seminars for interested parties in
May of this year in Thailand. One of the working committees
shared a thought on living through the COVID-19 situation.
They expressed that perhaps this is a “sign of the times”
pointing to many other matters for the Catholic Church to
consider. That is to say, once the coronavirus crisis is in check,
we will do further analysis and amend our manual to reflect
this phenomenon.

In the beginning of April during the COVID-19 crisis, Pope
Francis prayed for media professionals during his daily Mass
at Casa Santa Marta. He reflected on the importance of
Christian discipleship, which means to put faith in the Lord.

The job of social media communicators, while far from
jeopardized, is at this moment an opportunity to foster, to
build, and to restore everything to its original worth: the
closeness to God, the love, sharing, caring and kindness for
our brothers and sisters. The SIGNIS Digital Desk envisions
that we will continue to foster creativity to encourage more
efficient and effective work by SIGNIS members in the region
and around the globe.

The more we face crises like COVID-19, the more we will
find that SIGNIS is always ready to be the communicator of
hope and the teller of truth, and that our mission, to build
and foster a culture of peace, is not just eloquent words or

wishful thinking.

Fr Joseph Anucha

President of SIGNIS Asia
“For all who work in the media, who work to communicate”, Chairman of SIGNIS Digital Desk
they are working, he said, “so that people are not so isolated;
for the education of children, to help us to bear this time of

isolation”.

El Consejo Directivo de SIGNIS aprueba el aplazamiento
del Congreso Mundial y de la Asamblea de Delegados

E1 22 de junio de 2020, el Consejo Directivo de SIGNIS voté ampliamente por postergar su Congreso Mundial y la Asamblea de Delegados
previstas para realizarse en agosto de 2021, en Setl, Corea del Sur. La decision se resolvié con doce votos a favor y una abstencién, y se
realiz6 después de recibir una carta de consentimiento del Dicasterio para los Laicos, la Familia y la Vida, garante de la adhesién de SIGNIS
a sus estatutos canénicos.

El mensaje oficial del Dicasterio, firmado por su prefecto y por su secretario, brinda una justificacién del aplazamiento y una orientacién a
SIGNIS sobre cémo cumplir con el espiritu de sus estatutos: «Dada la actual emergencia sanitaria internacional y sus efectos sobre la libertad
de trdnsito y de reunidn, asi como sus previsibles consecuencias econémicas, y dada la importancia para SIGNIS de celebrar una Asamblea
de Delegados con la mayor cantidad de participantes posible, el Dicasterio para los Laicos, la Familia y la Vida, atendiendo a las condiciones
establecidas en el Articulo 9 de los Estatutos de SIGNIS; via la presente, da su consentimiento para el aplazamiento de la Asamblea de
Delegados de SIGNIS hasta el verano de 20227, sefiala la correspondencia del Dicasterio.

Ademis, “eximiendo de las condiciones relevantes de los articulos 9 y 10 de los Estatutos de SIGNIS, el Dicasterio otorga una prérroga
de un afio a los mandatos de los titulares de SIGNIS y de otros miembros del Consejo Directivo hasta la Asamblea de Delegados que se
celebrard en el verano de 20227, agrega el comunicado.

El Consejo Directivo acordé que las distintas regiones de SIGNIS podrén tomar su propia determinacién sobre la necesidad de retrasar las
asambleas y elecciones regionales.

El Consejo también alenté firmemente a los comités de planificacién y otros que ya se preparan para la organizacién del Congreso Mundial,
a continuar con sus esfuerzos.

Por tltimo, se sefialé que el impacto financiero de la pandemia creard desafios adicionales para que muchos de nuestros miembros participen
en el Congreso Mundial.

“Creemos que esta decisién es prudente y justa’, confirmé la presidenta de SIGNIS, Helen Osman, quien agregé que “es necesario que

la Asamblea de Delegados cumpla adecuadamente con sus deberes y responsabilidades. Nuestro Congreso Mundial brinda a nuestros
g y g

miembros un espacio de solidaridad y companerismo, por lo que es fundamental que planifiquemos para que tantas personas como sea

posible puedan participar de manera segura en el Congreso Mundial; y el grupo integro de delegados puedan asistir a la Asamblea. Confio

plenamente que nuestra cita en Sedl, en 2022, serd vigorosa y productiva’, concluyd.
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Message from Lebanon

Greetings from our grieving Lebanon and our wounded, stunned,
devastated and bruised Beirut.

As you are aware, the double explosion that occurred in the port of
Beirut resembles that of an atomic bomb. This tragedy has had dramatic
consequences: 180 victims, 40 people missing, many shopping centres
destroyed, and thousands of homes ravaged — 300,000 Lebanese are
currently homeless. This tragedy comes on top of the economic embargo
imposed on Lebanon and its financial crisis: the unemployment rate,
which had recently reached 38 per cent, has just exploded.

Also, three large hospitals affiliated with the Church have been
demolished. Journalistic staff have been severely affected. The offices of
the newspaper L'Orient-le Jour and of our Catholic Information Centre
have suffered significant material damage.

The Lebanese are going through a period of great crisis. Nevertheless,
thanks to our young people, we are keeping hope alive. Indeed, they
have ceaselessly devoted their time to supporting the victims of the
disaster in Beirut, filling a role that should be assumed by the State,
which was and still is totally “absent”.

We thank all the friendly countries that promptly offered their

assistance and support to Lebanon and its people. Furthermore, as

Information Officer in the Church of Lebanon, I turn to my colleagues

working at SIGNIS, and through them to the whole world, to hear

this cry, this heartfelt appeal: Help us to save, together, the land of Cedars.

Carry our cause to the global society. Lebanon suffers the consequences of
conflicts in other countries in the region! Do not let the country of “Mission”
be strangled! The Lebanese people deserve to live.

We are beginning to heal our wounds and recover from this shock,

but Lebanon has lost much, and the blood of the victims cannot be
compensated!

Message from Father Abdo Abou Kassem,
SIGNIS Representative in Lebanon
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Message du Liban

Salutations depuis notre Liban attristé et notre Beyrouth blessée,
abasourdie, dévastée et meurtrie.

Vous n'étes pas sans savoir que la double explosion qui a surgi
au port de Beyrouth ressemble a celle d’'une bombe atomique.
Cette tragédie a engendré des conséquences dramatiques : 180
victimes, 40 personnes portées disparues ; nombre de centres
commerciaux détruits et des milliers de résidences ravagées :
trois cent mille Libanais sont actuellement sans domicile. Cette
tragédie vient s'ajouter & embargo économique imposé au Liban
ainsi qu’a sa crise financiére : le taux de chdmage, qui avait atteint
récemment 38 %, vient d’exploser.

De surcroit, trois grands hopitaux rattachés 3 I'Eglise se sont
démolis. Le personnel journalistique a été gravement touché
dans ses si¢eges comme le journal L'Orient-le Jour ; méme notre
centre d’information, le Centre Catholique d’Information, a
connu d’importants dégats d’ordre matériel.

Les Libanais traversent une période de crise de grande ampleur.
Néanmoins, grice a nos jeunes, nous gardons I'espoir. En effet,
ils 'ont cessé de consacrer leur temps a soutenir les sinistrés de
Beyrouth, au lieu que ce soit un role assumé par I'Etat qui était et
est toujours totalement « absent ».

Nous remercions tous les pays amis qui ont rapidement offert
leur aide et leur soutien au Liban et & son peuple. Par ailleurs,
en tant que Responsable de I'Information au sein de I'Eglise
du Liban, je m’adresse & mes collégues ceuvrant a SIGNIS, et &
travers eux a toute la planete, en lancant un cri d’appel : Aidez-
nous 4 sawver, ensemble, le pays des Cédres. Transmettez notre cause a
la Société mondiale, le Liban étant un pays qui subit les conséquences
des conflits des pays régionaux ! N étranglez pas le pays « Mission » !
Le peuple libanais mérite de vivre. Nous commengons & panser nos
blessures et a nous remettre de ce choc, mais le Liban a beaucoup
perdu, et le sang des victimes n'est point compensable !

Pere Abdo Abou Kassem, représentant de SIGNIS au Liban
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The SIGNIS 2019 Annual Report
0 1 9 Is Out! Here Are Some Ways to Use It

2019 was not just any year. It was the final pre-pandemic
year. Our world has changed irrevocably since then. We

do not really know how long we will live in the shadow of

COVID-19. In some ways, this annual report is like a family album assembled on the eve of a cataclysm like World War I. We might view
it with nostalgia for “the good old days,” or look at the people in it with a tinge of sadness—they have no idea of what is going to happen in
a few months. Someday it also may be an historic record of a way of life that no longer exists.

Nonetheless, we are still here. The Good News still needs skilled, innovative artisans to craft the communication of its unchanging core
of love in way that is real for all peoples and all Creation. Our work is no different from generations before us who had to proclaim the
message in the aftermath of an event like World War I. Being a light in the darkness then meant adopting new media like the radio and
cinema, which is exactly what the founders of what became SIGNIS did. We today must employ digital media. So, this annual report is
online and makes use of a range of contemporary media to amplify its content. Here are some ideas for using the SIGNIS 2019 Annual

Report:

e  There are good initiatives represented in this report. Perhaps the biggest challenge now is how to reimagine them as we live with
social distancing and/or online. Still, people need community and closeness. We need to look for new models.

o  Think of it as a digital calling card. As a member of a world communication organization you can bring a global perspective to
like-minded organizations in the Church and civil society struggling with the pandemic.

e W are especially grateful for the ongoing support of our funders as we enter difficult times. They will appreciate words of sup-
port—and ideas on how to continue the mission in the face of the pandemic.

e If nothing else, post the report on your website or Facebook page, send it to colleagues and friends. Spread the hope we find in
the growing participation of young media professionals and of women in leadership.

SIGNIS Services Rome launches
third Call for Project Ideas

From now until October 31, project ideas for the creation
of new media and communication centres can be submitted
for the opportunity to receive the support and guidance of
SIGNIS Services Rome (SSR).

SSR's third Call for Project Ideas is an effort to accompany
church-related entities seeking financial and technical
assistance for new TV, radio, web and communication
centre projects.

The objective of the call is to select and support a few projects
each year, with the aim of promoting a culture of peace and
integral human development through independent and
pluralistic media or communication tools, in countries or

geographical areas in need.

From its offices in Vatican City, SSR has been providing
pastoral and technical support to church organizations

for more than 50 years to develop Catholic media and

communication channels. As part of its internal renewal
and to better serve the Church, SSR launched the “Project
Development and Fundraising Department” in 2014.
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Last year, ten project ideas for the launch of new media
intiatives or communication centres were selected. Winners
included proposals from the Republic of South Sudan, India,
Burkina Faso, Burundi, Cameroon, the Philippines, Ghana,
Peru, Ethiopia and Bolivia.
For more information go to signisrome.net

SIGNIS Services Rome

ARGENTINA

Campaiia solidaria #ConVos

Mecesitamos tu
olaboracion

SIGNIS-Argentina impulsa la colecta solidaria #ConVos,
que busca dar respuesta a las dificultades econdmicas que

estdn pasando muchas familias como consecuencia de
la pandemia. La iniciativa busca ofrecer una ayuda a las
familias en situacién de vulnerabilidad para que puedan
sobrellevar esta crisis.

La presidenta de SIGNIS-Argentina, Isabel Gatti, comenta
que esta iniciativa surge a raiz de la constatacién realizada
por los miembros de la Asociacién que desde hace mds de
diez anos desarrollan el proyecto Cine Mundo Chico, lo cual
les ha permitido mantener un contacto muy estrecho con
grupos de mayor indigencia, especialmente en la provincia
de Buenos Alires.

Seglin comenta, en un principio se hicieron algunas
donaciones que fueron posibles gracias a fondos de la
institucién. En estos momentos y debido a la necesidad
imperiosa de la ayuda, es necesario hacer una colecta especial
a través de nuestras redes para seguir trabajando desde la
“opcidn preferencial por los pobres”, bandera que desde los
tiempos de Medellin nuestra iglesia latinoamericana enarbola
y que las organizaciones de comunicacién como SIGNIS,
hemos hecho propia desde los primeros afios de nuestra
fundacién. Queremos acompanar a estas comunidades
colaborando con lo que hoy es prioritario: alimentos,
inclusién digital en barrios donde no tienen medios para el
sostenimiento de la escolaridad, que es uno de los enormes
desafios de la pandemia y la postpandemia.
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El Papa Francisco decfa que de una crisis se sale mejores
o peores. Queremos que haya un cambio profundo que
habilite mayores espacios de dignidad humana. Si un papd,
una mamd no puede alimentar a sus hijos algo tenemos
que hacer; cambiar las estructuras que contribuyen a la
deshumanizacién es una tarea de todos. Los jévenes de la
organizacién, Emanuel Manganelli y Solange Didiego
elaboraron las piezas de comunicacién para movilizar, no
s6lo los aspectos digitales, sino también la red de amigos.
Nuestra apuesta es comprometernos con el presente para
colaborar en poner mejores fundamentos para la sociedad
del futuro.

“Buscaremos esos dos panes y cinco peces y los repartiremos
y y
entre los que menos tienen”. Sabemos que Dios hard el resto.

Para depdsitos desde el exterior se puede consultar a
cd.signisargentina@gmail.com

Graciela Falabella

INDIA
Gaston Roberge Dies

Father Gaston Roberge, S.J., the father of film studies in
India, who knew Satyajit Ray and other top filmmakers in
the world, died on August 26 in Kolkata. He was 85.

Fr Roberge became fascinated with popular Indian cinema.
In 1973, with the support of filmmaker Satyajit Ray, he
founded the Chitrabani Communications Center, which
had the only independent film library in Kolkata. It became
the first media training institute in eastern India. Thousands
of filmmakers, scholars and film critics were students of Fr
Roberge.

He felt that media education best began at the high school
level when students are more open and receptive. He then
began writing about film—in time his published works
became quite extensive. His knowledge of the history and
the culture of India gave him the keys to understanding, and,
above all, enjoying popular Indian cinema. In one of his
last books he had a chapter called “Pedagogy of the media
oppressed,” with a focus on Indian folk films. The purpose
was to use cinema literacy to help the marginalized become
aware of their oppression. He based it on the teachings of
Ivan Illich and Paolo Freire. In 2017, India’s award-winning
director K.G. Das made a documentary, Father Roberge —
Master Preacher of Film Theory.



Gaston Roberge was a pioneer of film education in
India. “One need not always bring in Western theories to
understand and to interpret popular indian films,” he said.

He was born in Montreal in 1935. As a student he was
interested in cinema and more widely in communication.
At the end of the 1950s, he entered the Jesuits. He was
attracted to the work in India. As a Jesuit in formation, in
1961 he went to Kolkata.

In New York, the evening before leaving for Kolkata, he saw
the entire Apu Trilogy of Satyajit Ray. It was his introduction
to Bengali cinema and had a tremendous impact on him.
He eventually became a friend of Ray and a specialist on his
films. In the 1960s he taught theology in Bengali schools.
In 1970 he obtained a Master’s Degree in theater arts with

a concentration in film at the University of California.

Starting in the 1980s he worked with OCIC and Unda.

He published books on communication and cinema, such
as Satyajit Ray and To View Movies the Indian Way, as well
as on human development and spirituality. His book,
Communication-Cinema-Development, received a national
award for best book on film at the 46th National Film
Festival of India.

Fr Roberge was the senior faculty member at the Department
of Mass Communication and Videography at St. Xavier’s
College in Kolkata. He will be remembered for initiating,
cultivating and nurturing film studies in India. In 2014 he
was honored for his work at the SIGNIS World Congress in
Rome.
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One of the genuine challenges facing those accompanying marginalized populations during the pandemic is how to provide practical,
accurate and easily communicated information about COVID-19.

Hesperian Health Guides is a non-profit that for some five decades has been dedicated to providing precisely such resources in multiple
languages. Beginning with Where There Is No Doctor in the 1970s (called by the World Health Organization, “the most widely used public
health manual in the world”), Hesperian has developed materials in conjunction with health workers actually attending to underserved
populations, always from a media education perspective about real people learning and practicing their right to health.

Their website currently features a HealthWiki on coronavirus with fact sheets in about 30 languages that are easily downloaded as PDFs,
on spread, prevention, managing stress, and much more. Go to: https://en.hesperian.org/hhg/Coronavirus The pages are updated regularly.
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Do you have a project idea for a new
Media or Communication Center?

Are you a diocese, a congregation or an
organization related to the Catholic Church?

THIS IS YOUR MOMENT

If you're looking to promote values like communication, peace,
health, awareness on environmental issues, human rights,
integral human development , evangelization, education of young
people and children, and you need specialized technical support

to plan and develop a fundraising file, SIGNIS Services Rome is here for you.

Send your project idea from September 16 to October 31, 2020
for a first evaluation and a chance to receive special support from
SSR's project and fundraising service. We will select the 6 best project
ideas and embark on a journey with the winners to tum those ideas
into tangible results that will enrich the overall media landscape.

Evaluation of the requests: From November 1st to November 30th, 2020
Publication of results; December 3rd, 2020 .

IN PARTNERSHIP WITH:

G S University o signis.net
£ Ponfilicia Facolta di .

£ Salesiana Scienze della signisrome.net
Foma C.nr'!u!'ur..'urur.\n.e 5:.-:-( '|||.'\- 55rprf}_i{'!{_.fﬁlfﬁ_‘:\-'ﬁigl'liﬂ_"'lﬂt

INFORMATION :
f @SIGMNISworld
@SIGNISrome

ro \ATICAN
0 NEWS

To participate in the Call for Project ideas, please find all the useful
nformation in the section “SSRCALL4PROJECTS"” on www.signisrome.net



