
THE COVID-19 PANDEMIC 

The world today is facing the extensive spread of COVID-

19. This pandemic puts intense pressure on healthcare, 

economic and social structures. The need of the hour is 

proper implementation of effective approaches for public 

health and strong leadership by each nation’s governing 

bodies.

Lack of awareness, knowledge and preparedness would 

put people and health care staff at risk during this crisis. 

The dilemma is how to pass on the knowledge of current 

disease statistics and its prevention to the general 

population at a rate equivalent to or better than the 

spreading virus.

MISINFORMATION

Unfortunately, a huge amount of health-threatening 

misinformation is spreading at a faster rate than the 

disease itself. The major proportion of this false rumour is 

disseminated through social media. Delivering fast, 

accurate and reliable information addressing critical 

problems of infection control is crucial at this juncture. 

Unfortunately this was not well done by various 

institutions.

 The role of social media was not used well to bridge the 

information gap. Miscommunication and lack of necessary 

communication has made the situation worse.

Dr. Tedros Adhanom, Director-General of the World Health 

Organization (WHO), calls this a battle against “trolls and 

conspiracy theories.” Misinformation creates confusion and 

spreads fear, hampering the outbreak response. Government 

and health professionals must embrace and make plans for 

the use of social media, work together, establish limits and 

build guidelines for its usage, and above all, make them work 

for the general population..

EFFECTIVE COMMUNICATION

Effective communication between the citizens and the 

public health authorities and/or governments through the 

media and social media platforms are among the essential 

components of successful pandemic responses. The World 

Health Organisation (WHO)’s dedicated Whatsapp and 

Facebook messaging services in seven languages help keep 

people safe and aware of the facts related to coronavirus and 

cover two billion people. People can keep in touch with WHO 

directly too.
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SIGNIS Asia Study Days & Assembly 

A communications plan with toolkits is required to be built 

immediately as a contribution to the public health response 

needs in the face of future global outbreaks.

RISK COMMUNICATION

Risk communication is also now part of the regional 

emergency response preparedness program for health 

emergencies. Strengthening the capacity of risk 

communication is an essential component of global efforts 

to enhance global health security. Since the announcement 

of COVID-19 as a pandemic, mass media and social media 

have been flooded with information. Some information is 

directed to educate people about the new virus, and other 

misinformation create fear, anger and panic among people. 

Government bodies, public health care authorities, 

Religious institutions and NGOs should utilise the media in 

spreading awareness among the people.

OBJECTIVES OF THE WEBINAR

1. To understand the impact of COVID-19 in socio-economic 

and political spheres in Asia and plan strategies to support 

the poor and vulnerable sections of the society.

2. To analyse the role played by media towards containing 

the spread of COVID-19.

3. To acquire insights from our interventions as a 

communication organisation, Church institution

and as individuals in containing the spread of COVID-19, and 

rehabilitation activities.

4. To explore the possibilities of converting the challenges 

posed by COVID-19 into opportunities.
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International Training 

 SIGNIS organises 

The first cohort of nine students participated in the 
International Certificate Programme on 'Compassion and 
Social Communications: Caring for Our Common Home' at 
Xavier University Bhubaneswar (XUB), India from January 
to May 2020. Perry Paul G. Lamanilao from Philippines and 
Sumit Dhanraj from India represented SIGNIS Asia in the 
International Certification Programme at XUB.

The Xavier Centre for New Humanities and Compassion 
Studies (XCHCS) in collaboration with Xavier School of 
Communicat ions (XCOMM), Xavier  Schoo l  o f 
Sustainability (XSOS), and Xavier School of Rural 
Management (XSRM) organized the special course on 
Compassion and Social Communications for the SIGNIS 
Young Media Professionals from Argentina, Cuba, India, 
Mexico, Philippines and Togo. 

The Global Fellowship on Laudato Si' was the result of a 
partnership between SIGNIS (World Catholic Association 
for Communication), Belgium and XUB (Xavier University 
Bhubaneswar), India focussing on being an active voice in 
today's scenario. 

The entire fellowship highlights the core issue of caring for 
our common home, inter-religious dialogue, compassion for 

solidarity, integral ecology, sustainable development, 
environmental concerns and communication strategies. As 
a young media professional the role of a communicator is 
very challenging and dynamic at present. How are we going 
to make a difference? It's a calling and determination to 
stand for prophetic values.

The three module certification programme dealt on 
essentials of Compassion and Dialogue, Becoming a 
Communicator through Social Communication and Caring 
for our Common Home – Planet Earth. 

The beginning month had a preparatory course work at the 
home country while the individual project has to be done 
back at home country too. The three months programme at 
XUB sharpened the participant into a professional 
communicator and caring individual with sessions, 
discussions, debates, lectures, self study, field trips, cultural 
visits, outings and group project.

The unique learning experience gave participant an ample 
opportunity to get hands on knowledge of communication 
skills and insights through learned professionals. The 
immersion and exposure programme helped to grow 
culturally and holistically. 
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This fellowship provided a platform for meeting new friends 
and helped us to collaborate with each other to reach 
greater heights. It was an encounter of growing together, 
learning mutually and sharing life for common good.

The communication group project 'Unfold Nest' by the first 
cohort was a digital trans-media book available on SIGNIS 
World and Asia websites. It was an outcome of the 
inspiration drawn from the encyclical letter Laudato Si' by 
Pope Francis. The collective effort of the group resulted in 
this e-book as an adventurous journey of an individual or 
community through a narrative choosing one's own path 
through seven stages. 

The road map presents several resource materials and 
supplies exercises to enrich one's journey to find deeper 
meaning in life. The path leads every seeker to the discovery 
of oneself, community and the planet – our common home. 
It's a call to make a difference by expectation, encounter and 
enjoyment. 

‘Unfold Nest' reveals pathways to awareness, change and 
action. It gives a cosmic approach through sensitivity, 
solidarity and serviceability. Finally, it's journey to be lived 
and sought after.

- Sumit Dhanraj (Journalist and Media Trainer)  
Indore, India

FOCUSSIGNIS ASIA

4 www.signisasia.net

International Training 
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UNFOLD NEST

UNFOLD NEST: A Journey through Life

DAVAO CITY, Philippines — Early this year, nine young 
Catholic media professionals from six countries met 
together to participate in the first SIGNIS International 
Fellowship Program on Compassion and Social 
Communication at the Xavier University Bhubaneswar in 
Odisha, India.  

The three-month intensive, interdisciplinary and interfaith 
course is designed to explore and discuss pressing issues 
and concerns that affect all forms of life on Earth; and look 
for sustainable solutions and to take an urgent and unified 
global action to modern time problems and challenges.

While the program is academic in nature, it is also inspired 
by the second Encyclical of Pope Francis Laudato Si.

It invites participants of this program to go beyond 
theories, facts and data to find alternative and effective 
ways to promote stewardship for our common home, to 
fulfill our moral responsibility to care for creation and to 
nurture compassion and the common good in the world 
through dialogues. 

Challenged by the global pandemic while in India, fellows 
with diverse cultural affiliations and vast experiences in the 
field of communication continued to exchange thoughts 
and ideas to bring a modern tool to life - Unfold Nest, an

interactive, multi-narrative, transmedia flip book which is 
drawn from various texts, references and materials aims to 
lead every reader to the protection and preservation of 
nature, to change old lifestyles, and to make a difference in 
the world for the good of all.

Unfold Nest is a collective project for communication built 
together by nine participants who hail from Argentina, Cuba, 
Mexico, India, Philippines and Togo - a timely attempt to 
create awareness and promote the care for our common 
home and ‘A journey in search of ourselves, faith and the 
cosmos’ 

The collective effort of the group helped to position the e-
book as an adventurous journey of an individual or 
community through a narrative of choosing one’s own path.

The International Academic Certificate Program on 
Compassion and Social Communication commenced 
January and concluded May this year 2020. This fellowship is 
offered and developed by SIGNIS in partnership with the 
Xavier Centre for New Humanities and Compassion.

Studies (XCHCS), Xavier University Bhubaneswar (XUB). 
XCHCS works closely with the Xavier School of 
Communication, Xavier School of Rural Management and 
the Xavier School of Sustainability at XUB, and a number of 
public intellectuals from outside the university.

- Perry Paul Lamanilao (Philippines).
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Listening to my AI Speaker is one of the activities which I 
enjoy very much  these days. I keep it besides my bed. As 
soon as I wake up in the morning, I ask the speakers with 
my eyes closed, 'Hi Google! What's the time now?' The 
Speaker replies calmly 'It's 6 am now'.
At times, I listen to the radio to alert my confused mind. 
When I go to bed at the end of the day, I enjoy using my AI 
Speaker. My wife and I keep requesting the speakers to 
play music, just like how we asked the Radio Jockey in the 
past before marriage, 'O.K Google, play the song Vincent 
by Don Mclean'. 

AI Speaker (Artificial Intelligence Speaker) is an artificial 
intelligence voice assistant. Once you give an instruction, 
it recognizes your request through voice and plays the 
music or even tells you a story. When Amazon launched it 
first in 2014, it became popular immediately. 

Attracted by the huge market response, rival companies 
began to produce similar products. 'Echo' by Amazon, 
'Google Home' by Google, and 'HomePod' by Apple are the 
popular brands in the market.  

AI speakers are becoming more and more popular in China. 
Chinese brands such as Xiaomi and Baidu are trying to 
attract more Chinese users. In Korea, SK, KT, Naver, Kakao, 
and Samsung have brought out new products. 

The number of AI Speakers supplied around the world in

 2019 were more than 140 million, and in Korea alone it was 
over four million. 

An AI Speaker can read fairy tales for you or give weather 
forecasts. If you ask questions, it answers after searching the 
internet. It can even tell you funny jokes or stories.. 
When you use it for a long time, it becomes your close friend. 
Since you can manipulate it just by talking, it is an 
unparalleled friend to seniors, especially to the differently 
abled persons.

Radio stations are not the only sector to focus attention on AI 
Speaker. Podcast and audio book companies have also 
jumped into the bandwagon. Foreign Language Institutes 
haven't missed the oppurtunity. Catholic contents have also 
secured their place in this new sector. 

In Korea, the Computer Information Department of Seoul 
Archdiocese had signed business agreements in 2018 with 
Kakao, the most popular messaging App in Korea and with 
Korea Telecom in 2019. They supply users with Catholic 
contents such as Daily Mass, the Gospel readings, and 
Divine Office (Liturgy of hours) recorded by Sung-dong 
Differently abled Rehabilitation Facilities.

Fr. Choi of Seoul Archdiocese who is the head of the 
Computer Information Department said, 'I distributed AI 
Speakers to both older and younger generations and priests 
to use them. 

AI Speakers for Kids
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Most of the younger ones used it for listening music. The 
older generation used it to listen to  Catholic contents.  But 
the seniors have difficulty in installing it in the beginning 
as it involves a complicated procedure. Someone has to 
install it for them'. However, once it is installed, anybody 
can use it easily. Even Fr. Choi's mother Cecilia (76) uses it 
every day.   

 
When you make it a habit to use AI speaker, practicing 
Christianity becomes easier. It becomes part of your daily 
life. We can pray daily and listen to Gospel using the 
speaker. Sound is an element that is inherently emotional 
and people don't easily get bored when listening to it even 
for a longer period of time. 

It is ideal for religious contents. However, there are some  
problems which need to be sorted out. Contents need to be 
diversified, and they need to be made available through 
different models. 

Service providers may stop providing the contents which 
are not used by many users. Hence, it is necessary for more 
number of Catholics to use the services as much as 
possible.

Owing to COVID-19, many people go through various 
difficulties due to restrictions for gatherings and 
movement. This prompted many to share news with one 
another through internet using SNS platforms and Zoom 
meetings. 

Reports reveal the fact that the users of AI Speakers has 
increased in the USA ever since the pandemic broke out. 
Professor Peter Lee of Seoul National University Graduate 
School of Convergence Science and Technology argues, 'AI 
Speaker has potential power in assisting our religious life in 
this pandemic'

I earnestly look forward to the day when I can listen to 
Catholic contents in which I'm interested in, through my 
own AI Speaker. I would recite Rosary, listen to Catholic 
hymns and listen to catechism from it. However, such a 
convenient digital miracle doesn't just happen. We need to 
work for it, make appeals to the Churches for the facility so 
that the flocks can follow the shepherds faithfully and 
joyfully.

-Francis Kim, Treasurer, SIGNIS Asia. 

AI Speakers 

Gadgets
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Media Education Resources
www.signismedudesk.org

A Destination for all Media Education Resources across the Globe

The SIGNIS Department of Media Education promotes, 
manages and disseminates activities related to media 
training and practice from a critical and proactive 
perspective of communication in values. The objective is to 
contribute to the formation of citizenship, recognizing the 
cultural differences of all the regions of the world.

The SIGNIS Media Education project consists of bringing 
together the experience and efforts accumulated in this 
field around the world , optimally using financial, material 
and human resources, giving a coherent response to the 

"avalanche of national and global media",and 
institutionalize and form a regional federation of media 
educators, or media education organizations,which are 
absent at this time.

SIGNIS 'predecessors, Unda and OCIC, had a long tradition 
in this field. In the 1950s, for example, OCIC's Father Leo 
Lunders was one of the founders of the International Film 
Center for Children and Young People (CIFEJ); In the 1960s 
and 1970s, organizations supported the DENI Plan initiative 
in Latin America, and from 1989 to 2001 Unda produced the 
Educomunicación magazine.
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One of the outcomes of media education should be an 
educated person who can create their own media 
statements, feedback to media producers, and actively 
exercise their rights as a democratic citizen. So it is 
understandable that this work has become a SIGNIS 
priority.

One of the main objectives of this platform is to provide 
users with different materials with content that can be 
used to train in workshops, seminars or simply on a 
personal level. The analytical contributions of the material 
are prepared by specialized members.

We welcome teachers, students, communicators, 
development activists, universities and all educational 
institutions to make use of this platforms to enrich from 
its resources, share your experiences and march together 
to engage ourselves in the process of social 
transformation.

Media Education Resources
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Online Training 

NISCORT Online Courses 
focus on Developing Skills

Ghaziabad, Delhi: The National Institute of Social 
Communications, Research and Training (NISCORT), 
organised several short term online courses during 
COVID-19 pandemic and lockdown to enhance the skills 
of students, communicators and media persons. 

The training programmes on News Writing and 
Reporting, Media Education, Pastoral Communication, 
and Digital Photography were conducted from May to 
September 2020. More than 200 participants including 
students, priests, sisters and laity from Germany, India, 
Kuwait, Nigeria, Japan, Cambodia, Pakistan and Sri 
Lanka attended the online courses. 

Sr. Rini Lawerence, a participant of News Writing and 
Reporting Course from Mumbai said, “It was a great 
opportunity to attend the News Writing and Reporting 
Online Course.  During the lockdown, it helped me to 
enhance my writing skills to become voice of the 
voiceless in my Social Work Ministry. This course gave 
me a strong conviction that regular practice of writing 
can help me grow and my fellow participants in our 
journalistic skills, news drafting and reporting style.”

The saying, “Only the darkest nights can produce brighter 
stars” became very true to these participants during the 
time of COVID- 19 pandemic as it helped them to develop 
their various talents. Sumit Dhanaraj was the resource 
person for this programme.

“It was an awesome experience. The teacher Dr.Magimai 
Pragasam gave us an in-depth knowledge on each and 
every topic that were taught during the sessions. He was 
very supportive and remained a constant guide throughout 
the sessions. I thank NISCORT Media College for giving us 
this wonderful chance”, said Sr.Dr.Elizabeth Titilayo 
Adulojo, a participant of Media Education Course from 
Nigeria. 

The sessions were interactive and skill based along with the 
practical exercises for self growth and development.“The 
classes were run through the Zoom App and lasted for an 
hour each day. The sessions were well combined with 
theory and practical and I look forward to attend more 
courses like this in future too”, said Fr. Anil Ivan Thomas of 
Manga lore Diocese ,  a par t ic ipant o f  Pastora l 
Communication Course conducted by Fr.Jose Murickan.
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Radio 

The success of the entire training programmes goes to 
Dr. Fr. Jose Murickan, the Director of NISCORT Media 
College and his team, who took initiative to organise 
these creative Online Courses and later followed by 
Fr.Robinson Rodrigues, the present Director.

While Dr.Magimai Pragasam conducted three courses on 
Media Education, Dr. Jose Murickan taught Pastoral 
Communication, Fr.Jenith Sekar took classes on Digital 

- RJ Rejina
Darjeeling: A community radio run by a hills college has 
come forward to promote indigenous language and culture 
of the original inhabitants of Darjeleing-Kalimpong and 
Sikkim. 

The West Bengal Mayel Lyang Lepcha Development Board 
(WBMLLDB) Chairman Ren. Lyangsong Tamsang 
launched Lepcha language program on Radio Salesian 90.8 
FM, on 19 October 2020. He came with a delegation of 10 
Board Members to mark the historic event which was held 
in Salesian College Sonada AV Hall.

Speaking at the event, Chairman Ren. Tamsang praised 
the initiative taken by Radio Salesian to save vanishing 
Lepcha language and culture saying, “Catholic missionary 
effort is to save. It is much greater than destroying.” 
Tamsang thanked Radio Salesian profusely saying, “In 
working for Lepcha language and community, you are 
following instruction of Pope Francis who encourages 
people to promote ancient and indigenous cultures.” 

Lepcha Board formally constituted in 2013 is one of 18 
tribal boards in the Darjeeling hills.

The Lepcha language radio program consists of “Message 
to Lepcha Community” in which Lepcha Personalities,

Folk Tales, as well as instruction on language and culture will 
be aired in Lepcha language.

The program is prepared by three young Lepcha Radio 
Journalists Liesa Lepcha, Suk Tshering Lepcha and Jilbert 
Lepcha who completed one month of intense training with 
Radio Salesian.

Director of Radio Salesian Fr.C M Paul says, “We are very 
happy to note that the interns were very quick and eager to 
learn. They have shown to be confident in producing their 
programs, packaging it for broadcast as well as hosting their 
show.”

The one hour long weekly program (Saturday 6.00 p.m. with a 
repeat on Monday 3.00 p.m.) is also available on various 
Podcast platforms.

Lepcha Language with its own original script is claimed as 
one of the ancient languages of the hills and also an official 
language of the hills until 1911.

Principal of Salesian College Sonada and Siliguri Prof. (Fr.) 
George Thadathil has submitted several proposals for 
collaboration to Chairman Tamsang for the promotion of 
Lepcha langage and academic research.

Rector of Salesian College Father Tomy Augustine adds, “We 
look forward to active collaboration of other hill tribal boards 
to partner with Radio Salesian for the promotion of their 
language and culture.”

“Lepchas are aboriginal people who mostly reside in the 
remote villages of the hills where radio could be most 
beneficial medium to connect people,” claims RJ Suk 
Tshering Lepcha. The Indigenous Lepcha Tribal Association 
believes there is a Lepcha population of more than 150,000 in 
West Bengal. Among them, 90 percent reside in Darjeeling 
and Kalimpong. 

.Photography, Mr Sumit Dhanraj conducted three courses 
on News Writing and Reporting, and Fr.Robinson 
Rodrigues on Journalism. NISCORT is a professional 
Media College of the Catholic Bishops' Conference of 
India (CBCI) and offers Graduate (BA), Post Graduate 
(MA) and Diploma Courses in Mass Communication and 
Journalism.  

- Amal Tomy Murickan

(A participant of News Writing & Reporting Course)

College Radio promotes vanishing tribal langauge
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Member’s Prole 

Casa de Produção Audiovisual is a media production 
center that seeks to promote peace-building and 
sustainable development through audio-visual 
productions aired on the only national television station in 
Timor-Leste.  In addition to television programs, CPA also 
produces short dramas, comic books, print designs, and 
animation programs.

The center was established by Jesuit Father Ruedy 
Hofmann in 2002, a time when the Timorese people were 
trying to rise up from centuries of colonization, violence, 
conflict, and underdevelopment.  Fr Hofmann saw the 
importance of storytelling for nation building and peace 

building, and brought together a group of young Timorese 
to work with him in this endeavor.  None of these young 
Timorese had any experience in audiovisual production but 
Fr Hofmann turned them into cameramen, animators, 
editors, sound engineers, and TV personalities by providing 
them with hands-on trainings in CPA and abroad.

CPA's first production was aired by Timorese national 
television station, RTTL in February 2004.  Through 30-
minute programs, the show titled Istória ba Futuru (History 
for the Future) told the stories of folk legends as well as 
historical events that shaped Timor-Leste as a nation. 
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The popularity of the show made CPA a household name 
in the country.

In 2012, CPA was awarded the Next Generation Prize for its 
programme, The Youth Parliament, at Prix Jeunesse 
International 2012 Munich, Germany.  The Prix Jeunesse 
Foundation promotes quality television programmes for 
children and its bi-annual Prix Jeunesse Festival receives 
entries from premier children's television producers around 
the world.  The 2012 festival attracted 353 television 
programmes from 70 countries.

With about half of the adult population estimated to be 
illiterate, television is one of the media to reach and 
educate the people on various health and political issues. 
Together with partner organizations, CPA has produced 
educational materials on a variety of topics including

health, the need to vote, agriculture, sustainable 
development, social justice, and welfare.  It hopes to 
produce more education programs, especially those that 
will help increase literacy and education standards in the 
country.

Television reception is poor in remote regions. Hence, to 
increase the reach of its productions, CPA organizes 
community screenings, which also enables it to get direct 
feedback from the community.

CPA is a non-profit organization under the Society of Jesus 
Foundation in Timor-Leste. Funding and income generated 
from CPA productions go towards staff salaries, production 
costs, research, equipment, as well as training, internships 
and other staff development programs. Rui Muakandala is 
the Present Director of CPA and also the president of 
SIGNIS Timor Leste.

 timor-leste-jesuits.org
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  Media Training Institutions

National Institute for Social Communication, Research and Training
NISCORT Media College

National Institute of Social Communications, Research and 
Training (NISCORT), is a professional media training 
institute for journalism and mass communication studies. 

NISCORT offers various Master Degree programmes (MA), 
diploma and certificate courses in media and pastoral 
communications.  The five-acre campus with the best 
amenities for academic activities is located at Vaishali, A-2, 
Sector 1, Ghaziabad, in the National Capital Region (NCR) 
of Delhi, India.

NISCORT manifests the Catholic Church's ongoing 
involvement and commitment in India in the field of 
communications and the media. The Catholic Church had 
started active involvement in the field of mass media in the 
mid-sixties through international media bodies like SIGNIS 
(earlier known as UNDA and OCIC).

Founded in 1997 and owned by the Catholic Bishops 
Conference of India (CBCI), NISCORT strives to create a 
media workforce which would produce morally uplifting 
and culturally enriching programmes and media content for 
the holistic growth of the society. 

The President of the Catholic Bishops Conference of India is 
also the President of NISCORT. The Church in India 
confidently pursued the development model of 
communication consonant with the social development 
envisioned by the post-independent visionaries of India. 

Through its active initiatives the Catholic Church was quite 
successful in promoting media literacy programmes and 
producing audio/visual materials for social, moral and 
spiritual transformation of the society. 

The vision of NISCORT is to be a centre of excellence in 
media studies and research, upholding ethical, secular, 
national and democratic values; catering to the rapidly 
changing media environment and communication scenario 
of the world.

The Mission of NISCORT is to restore respect for tolerance 
and diversity, ensuring peace and harmony among all, to 
promote the rights of citizens to get correct information  
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from the mass media, to restore respect for tolerance and 
diversity, ensuring peace and harmony among all, to 
support mainstream journalism with ethical and moral 
principles and to conduct workshops/seminars which will 
enable the participants to integrate the skills and 
techniques of mass media and communications with social 
action, education, healthcare, spiritual ministry, etc in 
order to promote the sustainable development of society.

NISCORT has two well-equipped audio studios for the 
practical training. These studios are furnished with Mac Pro 
Systems connected with Mackie Equalizer, Premix Multi-
Track Mixer and M-Audio Interface with Sound Track Pro, 
Logic Studio Pro and Pro-Tools. It has a well-equipped video 
studio with multi-cam setup with digital AV mixers, 
teleprompter, green screen simulation system, baby lights 
and multi-ten lights and latest video cameras for practical 
sessions and production works.

The auditorium is well equipped with all facilities. The 

conference room adjacent to the Hall is a platform for 

students and professionals to hold meetings and discussion 

forums.

NISCORT provides hostel facilities for boys and girls within 

the campus (twin/triple sharing basis). All the rooms are air 

conditioned and self-contained. Dining rooms, recreation 

rooms, indoor and outdoor games etc. are also available. The campus includes the Wi-Fi enabled academic block, 

hostel and NISCORT  Fr. Agnel Media School. Besides the 

administrative offices, the academic block has lecture halls 

with audio-visual facilities, conference and seminar halls, 

computer labs, audio-video studios, and the library, 

newspaper archive and a modest collection of audio visual 

materials that includes Videos, Films, CDs and DVDs. All 

these are available for viewing, study and research.

  Media Training Institutions
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(Journalist from India News) and Mr Rathin Sarkar 
(Documentary and Ad film Maker). NISCORT offers the 
following courses: Bachelor's degree in Journalism and Mass 
Communication, Master's degree in Broadcast Journalism, 
Master's in Journalism, Master's in Audio Visual 
Communication, Diploma in Pastoral Communication and 
various short term courses.

NISCORT is a National Member of SIGNIS India. Fr. Robinson 
Rodrigues is the present Director of the Insititution.

At a time NISCORT can accommodate about 80 students.

Sports and Cultural activities are given prominence and 

the students are also encouraged to participate in various 

competitions and events held in other colleges too. 

Niscortians have won laurels in various events through 

their participation.

NISCORT organizes campus placement programs for the  
students as they complete their studies. Most of 
NISCORT's students are placed through campus 
placements, in some of the leading channels, media 
organizations and NGO's.

The prominent media persons who visited and conducted 
sessions for NISCORT students include Mr. Sharad Sharma 
(Illustrator and Cartoonist), Dr. Mehmood Alam (Zakir 
Hussain College, Delhi University), Mr. RJ Naved (known 
for Radio Mirchi), Mr. Paranjoy Guha Thakurta 
(Documentary and film Maker), Ms. Maitreyi Tripathyi  

- www.niscort.com

  Media Training Institutions

SIGNIS Asia Focus - November 2020



FOCUSSIGNIS ASIA

President : Fr. Joseph Anucha (Thailand)
Vice President : Dr. Magimai Pragasam (India)
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From the Editor 

SIGNIS ASIA FOCUS
Publisher

Fr. Joseph Anucha
Editor

Dr. A. Magimai Pragasam

Editorial Board
Ms. Bernedetta Widiandajani (Indonesia)

Mr. Francis Kim Seung-wal (Korea)
Mr. Mac (Japan)

Ms. Adeline James (Malaysia)

SIGNIS Asia Focus is an E-Newsletter of SIGNIS ASIA which 
is published four times a year (July, October, January and 
April from Chennai, India. Members are kindly requested to 
share News and Views, programmes and productions in 
SIGNIS ASIA FOCUS. Kindly send your materials to 
magimai2005@gmail.com

Dear SIGNIS Friends,

Greetings!

COVID-19 has affected millions of people and brought 
down the economy of many countries as well.  Several 
thousands had lost their lives and the others are still 
under medical care. The recovery rate is high in some 
countries while the second wave is observed in some 
countries. .

Miscommunication, fake news, lack of cooperation by 
some sections of the society towards fighting this menace 
and the successful strategies adopted by some countries 
teach us valuable  lessons. 

The SIGNIS Asia study days will focus on these issues 
and strategies besides discussing the role and 
responsibilities of media professionals during the crisis 
situation. 

Many SIGNIS members have been engaged in awareness 
building activities and rehabilitation work in Asia. Do 
share your experiences with others through SAF to 
inspire them  and to multiply our strengths and resources.   

Thanking you,
Warm regards,

Dr. Magimai Pragasam,
Editor, SAF.

www.facebook.com/signisasia
www.signisasia.net
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